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1. Introduction 

This report presents analysis of the findings from the survey of residents, 

businesses and visitors based in Rothesay and ‘hinterland’1.  

1.1 Background 

Argyll & Bute Council has developed a long-term approach to the 

regeneration of five key towns making up the CHORD Programme. Funding 

totalling more than £30 million has been allocated to CHORD for the delivery 

of 10 key projects.  

There are two projects proposed for Rothesay representing a total 

investment of £2.4million:  

• the identification of a sustainable re-use to enable the restoration of 

the Category A listed Rothesay Pavilion; and 

• the implementation of a Townscape Heritage Initiative (THI) to 

restore the fabric of a prominent part of the town centre primarily 

focused around Guildford Square. 

The perceptions surveys were undertaken in order to establish a baseline 

position for Rothesay so that future changes in public perception can be 

measured against it.   

1.2 Approach 

The survey approach comprised of three main elements:  

• survey of residents: a postal survey was sent to 1,000 residents in 

Rothesay (750 in the town and 250  in the ‘hinterland’) in mid March 

2010. Residents were given three weeks to respond to the survey. In 

total we received 208 responses, representing a response rate of 

21%;  

• business survey: a mix of face-to-face, postal and telephone surveys. 

In total 31 business interviews were completed during April/May 

2010; and 

                                                      
1
The ‘hinterland’ area was defined by the following 2003 Census Area Statistics (CAS) wards: Bute 

Central, Bute North and Bute South.  
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• in-street survey: this comprised face-to-face interviews with 102 

visitors to Rothesay on Friday 30
th

 April and Monday 3
rd

 May. This 

was undertaken by IBP (a market research company).  

1.3 Structure of the Report 

The remainder of this report is structured as follows: 

• Section 2 presents an analysis of the results from the survey of 

residents; 

• Section 3 presents an analysis of the results from the business 

survey;  

• Section 4 presents an analysis of the results from the in-street 

survey; and 

• Section 5 provides a brief summary of the key findings from the 

three surveys. 
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2. Resident Survey 

Questionnaires were posted to 1,000 residents in Rothesay in mid March 

2010. We received 208 responses, representing a response rate of 21%. 

With this type of survey we would usually expect a response rate in the 

region of 20-30%, so this response rate is quite good.  

2.1 Background 

The gender breakdown of survey respondents is: 44% male and 56% female. 

The age group of the respondents is shown in Figure 2.1. 

Figure 2.1: Age Group of Respondents 

 
Note: N=204 

The majority of the respondents are over the age of 45 (81%), with 34 (17%) 

residents reporting they are aged 46-55; 56 (27%) reporting they are aged 

56-65 and 76 (37%) reporting they are aged over 65. 

The survey asked the respondents to detail their employment status.  The 

results are reported in Figure 2.2 over. 
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Figure 2.2: Employment Status 

 

N=206 

The largest proportion of responses came from retired people (45%), 

followed by those who are employed full-time (30%).  

The survey asked residents about the length of time that they have lived in 

Rothesay or the surrounding ‘hinterland’.  The results are reported in Figure 

2.3. 

The figure shows that the majority (71%) of residents have lived in 
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0%

10%

20%

30%

40%

50% 45%

30%

13%

3% 3% 2% 2% 1% 0%

Generally speaking, 

the majority of 

respondents had 

lived in Rothesay or 

the ‘hinterland’ for 

10+ years and were 

aged over 45. 



 

Rothesay Perception Surveys Report: Argyll & Bute Council 

  5 

Figure 2.3: Length of Time Living in Rothesay/’Hinterland’ 

 
Note: N=208 

2.2 Frequency of Visits to Rothesay Town Centre 

The residents were asked if they use Rothesay town centre. Some 207 (99%) 

indicated that they do and one (1%) said that they do not. Of those residents 

that do visit Rothesay, the reasons why they visit are presented in Table 2.1.  

Table 2.1: Reasons for Visiting Rothesay Town Centre 

 Number % 

Shopping 200 97% 

Catch a ferry 190 92% 

Doctor/dentist 146 71% 

Cafe/restaurant 132 64% 

Library/council services 119 57% 

Rothesay Pavilion 101 49% 

Guildford Square 92 44% 

Recreation 88 43% 

Visiting friends & relatives 86 42% 

Pub 70 34% 

Park/play areas 51 25% 

Work 48 23% 

Other 13 6% 

Note: N=207, multiple responses allowed.  
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The vast majority of residents who answered this question (97%) said that 

they visit the town centre for shopping, followed by catching a ferry (92%). 

Other popular reasons include doctor/dentist (71%) and visiting 

cafe/restaurant (64%). “Other” reasons included bank, church, post office 

voluntary work and swimming pool.  

The residents were asked how often they visit Rothesay town centre and how 

their frequency of visits has changed over the last three years.   

Figure 2.4 reports how often the respondents visit Rothesay town centre     

during the day and at night. 

Figure 2.4: Frequency of Visits to Rothesay Town Centre 

 
Note: N=207 (during the day) N= 161 (at night) 

Of the respondents that answered this question, the majority (92%) 

reported that they visit Rothesay on a regular basis during the day, with 60% 

visiting daily and 32% visiting 2-3 times a week. 

Fewer respondents reported how often they visit at night. Of those that did 

answer, more than a quarter said they visit 2-3 times a week or a few times a 

month (29% and 28%, respectively).  A third said they visit less frequently, 

with 14% visiting a few times a year and 18% visiting very occasionally.   

Having answered how often they visit, the residents were asked to indicate 

whether the frequency of their visits has changed over the last three years.  

Figure 2.5 reports the responses.  
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Figure 2.5: Change in Frequency of Visits to Rothesay Town Centre 

 
Note: N=203 (during the day), N=150 (at night) 

Of those that visit during the day, 78% stated that there is no change in the 

frequency of their visits and 14% reported that they visit less now than three 

years ago. Only 7% of residents said that they visit during the day more now 

than three years ago. 

A similar pattern emerged for those visiting the town centre at night, with 

70% reporting that there is no change in the frequency of their visits. Just 

over a quarter (27%) reported that they visit less now. Only 3% said that 

they visit more now than three years ago.  

There were various reasons given for the change in frequency of visits by the 

residents. Some of the reasons given for why residents visit less during the 

day than they did three years ago include: 

• poor quality and variety of shops; 

• old age/ill health; 

• centre of town is depressing with rundown buildings and dog dirt; 

• no longer working in town centre; 

• lack of quality restaurants; and 

• noisy teenagers. 
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Only one resident gave a reason as to why they visit the town centre more 

during the day and this is because they work in the town centre.  

A larger proportion of residents stated that they visit less at night and this 

suggests that residents don’t feel safe at night and/or there is a lack of 

evening entertainment in the town. This is reflected in the reasons below 

given by residents why they visit less at night than they did three years ago: 

• lack of quality restaurants; 

• lack of evening entertainment other than bars; and 

• not safe. 

Residents were asked what could be done to encourage them to visit 

Rothesay town centre more often and Table 2.2 reports the most commonly 

cited responses. 

Table 2.2: What could be done to Encourage You to Visit Rothesay Town 

Centre More Often? 

 Number % 

Better/more variety and quality shops 38 39% 

Better/more parking 16 16% 

Clean the town/brighten it up 8 8% 

More cafes/restaurants 7 7% 

More entertainment/amenities 5 5% 

Better supermarket 4 4% 

Police presence on the streets 4 4% 

Fill in gap sites 3 3% 

More recreational facilities e.g. cinema, ten pin bowling 2 2% 

Pedestrianise Montague Street 2 2% 

More visitor facilities e.g. toilets 2 2% 

Better pubs 2 2% 

Leisure facilities/amenities 2 2% 

Better bus service from Ettrick Bay 1 1% 

More night buses 1 1% 

Play area for children 1 1% 

Improve/repair roads 1 1% 

Note: N=97, multiple responses allowed 

 

Over a third of respondents (39%) stated that if there was a better/more 

variety and quality of shops then they would visit the town centre more 

often. This corresponds to the answer given above as poor quality and 

variety of shops was one of the reasons why some residents visit Rothesay 

less now than three years ago.  
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Other popular suggestions given included: clean the town/brighten it up 

(8%); more cafes/restaurants (7%); and more entertainment/amenities (5%). 

2.3 Level of Spend 

The average level of spend of the residents was also captured by the survey 

and is reported in Figure 2 .6.  

The residents reported a fairly mixed level of spending. For shopping, the 

majority of residents spend more than £10 (84%).  For eating/drinking, more 

than half (54%) spend more than £10, with 31% spending between £5 and 

£10.  

Of the residents that reported their spending level on ‘other’, a third spend 

between £5-£10 and 36% spend more than £10. 

Figure 2.6: Spend on Visits to Rothesay Town Centre 

 
Note: N=198 (shopping), N=155 (eating and drinking) N=41 (other) 
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The respondents also indicated how their level of spending has changed over 

the last three years: 

• Spend more – 33% (68); 

• No change – 44% (90); and 

• Spend less – 22% (45). 

Some 44% of residents report there has been no change in their spending 

and a third are spending more now than three years ago.  Less than a 

quarter (22%) are spending less now than three years ago.  

There were various reasons given for the change in spend by the residents.  

Of those that spend more in Rothesay town centre than they did three years 

ago, some of the reasons included: 

• increase in prices/inflation; and 

• buying snacks when at work.  

The main reasons given by those that spend less in Rothesay town centre 

than they did three years ago included: 

• less shops; 

• less income since retirement; 

• shopping for fewer people; and 

• shop elsewhere. 

2.4 Travel to Rothesay Town Centre 

The residents were asked to indicate how they normally travel to Rothesay 

town centre. The results are reported in Figure 2.7 below. 
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Figure 2.7: Method of Transport 

 
Note: N=202, multiple responses allowed 

The most popular methods of transport for the residents of Rothesay are by 

car (63%) and walking (47%). 

2.5 Residents Who Do Not Use Rothesay Town Centre 

As well as finding out the reasons why people use Rothesay town centre, the 

survey also tried to establish reasons why some residents do not use the 

town centre. 

Only one respondent reported that they do not visit Rothesay town centre 

on a regular basis. However, 25 residents provided reasons for why they 

never visit the town centre during the day or at night and the most 

commonly cited responses included: 

• nothing of interest to go out for; 

• no reason to visit at night; 

• anti social behaviour puts people off; and 

• poor quality pubs/restaurants.  

0%

10%

20%

30%

40%

50%

60%

70%

Car Walk Bus Cycle Taxi Ferry

63%

47%

19%

6% 4% 2% 



 

Rothesay Perception Surveys Report: Argyll & Bute Council 

  12 

2.6 Rothesay Town Centre 

The residents were asked to what extent they agreed with a number of 

statements relating to Rothesay town centre. They are reported in Table 2.3 

below and we have identified the key points as: 

• less than a third of residents (29%) agree that there is good quality 

and a variety of shops; 

• just under two thirds of residents think that there is a good 

quality/variety of pubs and restaurants; 

• 64% of the residents would recommend the town to visitors/tourists; 

• most residents think that the streets are well lit (79% strongly 

agree/agree); 

• the vast majority of residents feel safe during the day (96% strongly 

agree/agree) with a lower proportion (74%) feeling safe at night; 

• two thirds of residents disagree that it is easy to park in the town 

centre; 

• most residents agree that the public transport links are good (73%); 

• the majority agree that it is easy for pedestrians to walk through the 

town and from the town centre to the Pavilion (88% and 96%, 

respectively); 

• most agree that the coastal location and sea views are a key 

attraction (96% strongly agree/agree); 

• most residents agree that the promenade in the town centre is 

attractive for visitors (78%); 

• the majority of residents (83%) do not agree that the appearance of 

buildings and street furniture are good and over half (56%) do not 

agree that the appearance of the public spaces in the town centre 

are good; 

• just over half the residents (52%) agree that signage to Rothesay 

Pavilion is clear for visitors and 77% agree that signage from the ferry 

to the town centre is clear for visitors; and 

• over two thirds (70%) do not agree that Rothesay is a lively and 

bustling town.  
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Table 2.3: Rothesay Town Centre 

 Strongly Agree Agree Disagree Strongly Disagree No Opinion Total 

 Number % Number % Number % Number % Number % Number % 

There is good quality and a variety of shops 4 2% 55 27% 95 47% 47 23% 1 0% 202 100% 

There is good quality/variety of pubs & restaurants 8 4% 121 60% 47 23% 18 9% 9 4% 203 100% 

The streets are well lit 14 7% 146 72% 28 14% 10 5% 5 2% 203 100% 

You would recommend the town to visitors/tourists 19 10% 106 54% 47 24% 14 7% 13 7% 189 100% 

I feel safe during the day 75 36% 124 60% 4 2% 2 1% 1 0% 206 100% 

I feel safe at night 30 15% 118 59% 35 17% 10 5% 8 4% 201 100% 

It is easy to park there 2 1% 55 28% 78 39% 53 27% 11 6% 199 100% 

There are good public transport links there 14 7% 132 66% 26 13% 12 6% 17 8% 201 100% 

It is easy for pedestrians to walk through the town 36 18% 143 70% 23 11% 3 1% 0 0% 205 100% 

It is easy for pedestrians to walk from the town centre to 

the Pavilion 45 23% 147 74% 5 3% 2 1% 1 1% 200 100% 

The coastal location and sea views are a key attraction 112 55% 84 41% 3 1% 2 1% 2 1% 203 100% 

The promenade in the town centre is attractive for 

visitors 62 31% 94 47% 34 17% 9 4% 3 1% 202 100% 

The place has clean and tidy streets 20 10% 101 50% 59 29% 20 10% 2 1% 202 100% 

The appearance of the buildings and street furniture are 

good 4 2% 29 14% 95 47% 72 36% 2 1% 202 100% 

The appearance of the public spaces in the town centre 

are good 8 4% 79 39% 84 41% 31 15% 1 0% 203 100% 

Signage to Rothesay Pavilion is clear for visitors 6 3% 98 49% 59 30% 9 5% 28 14% 200 100% 

Signage from the ferry to the town centre is clear for 

visitors 14 7% 139 70% 22 11% 3 2% 21 11% 199 100% 

Rothesay is a lively and bustling town 6 3% 46 23% 92 46% 48 24% 6 3% 198 100% 
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Residents were asked to state how satisfied they are with Rothesay town 

centre and Figure 2.8 illustrates the responses. 

Figure 2.8: Satisfaction with Rothesay Town Centre 

 

 
Note: N=204 

As the figure highlights, a quarter of respondents (24%) reported that they 

are very satisfied/quite satisfied with the town centre. More than half (52%) 

cited that they are not very satisfied/not satisfied at all.  

The residents were then asked to indicate from a list which aspects of 

Rothesay they would like to see improved. The results are reported in Table 

2.4.  
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Table 2.4: Improvements to Rothesay Town Centre 

 Number % 

Appearance of streets/buildings 187 90% 

Rothesay Pavilion 162 78% 

Public conveniences 142 69% 

Guildford Square 142 69% 

Parking 138 67% 

Visitor facilities 119 57% 

Maintenance/cleanliness 106 51% 

The seafront and promenade 92 44% 

Public transport links 40 19% 

Pedestrian access/crossing 35 17% 

Street lighting 33 16% 

Other 8 4% 

Public toilets 7 3% 

More for families/young people 5 2% 

Better pavements 4 2% 

Boating ramp/slipway 3 1% 

Note: N=207, multiple responses allowed 

Two of the main improvements cited by residents were the appearance of 

streets/buildings and Rothesay Pavilion (90% and 78%, respectively). This 

corresponds to both of the proposed projects through the CHORD 

Programme and indicates that the residents are in support of making 

improvements to the area.    

Other popular responses included public conveniences, Guildford Square, 

parking and visitor facilities.  

The residents were asked if these improvements were made, would they 

start visiting Rothesay town centre more often. The results are reported in 

Figure 2.9. 

Residents are in 

support of making 

improvements to 

the appearance of 

streets/buildings 

and the Pavilion. 
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Figure 2.9: Visit Town Centre More Often 

 
Note: N=192 

The responses were positive to this with 47% of the residents indicating that 
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that they might start visiting more often. 
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• not fit enough to get out often; 

• no choice/need better quality shops; and 

• need to use the town centre to get to places.  
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2.7 Rothesay Pavilion 

The majority of respondents (75%) reported that they use the Rothesay 

Pavilion; of these: 

• 16% (24) use it for regular events; 

• 61% (92) use it for one-off events; and 

• 23% (34) use it for both.  

Residents were asked to detail the other reasons why they use the Pavilion 

and these are reported in Table 2.5. 

Table 2.5: Reasons for Using Rothesay Pavilion 

    Number % 

Meetings 36 29% 

Concerts/plays/performances 25 20% 

Sport 21 17% 

Entertainment 16 13% 

Shows 9 7% 

Jazz Festival 9 7% 

Events 8 7% 

Flower shows 7 6% 

Weddings 7 6% 

Other 7 6% 

Art club 6 5% 

Dances/ceilidhs 5 4% 

Party nights/social functions 5 4% 

Exhibitions 5 4% 

Scottish Slimmers 3 2% 

One off events 3 2% 

Dance class 2 2% 

Music events 2 2% 

Drama 2 2% 

Note: N=123, multiple responses allowed 

The main reason why residents use the Rothesay Pavilion is for meetings 

(29%).  Other popular reasons include concerts/plays/performances (20%), 

sport (17%) and entertainment (13%). 

“Other” responses included: 

• cafe; 

Rothesay Pavilion 

is used by residents 

primarily for 

meetings and 

concerts/plays 

/performances 
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• school events;  

• Open University exams; and 

• flower club. 

Residents were asked what uses they would like to see the Pavilion 

accommodate in the future and Table 2.6 illustrates the responses. 

Table 2.6: Future Uses of Rothesay Pavilion 

    Number % 

Sport facilities/clubs 17 13% 

More shows/concerts/plays 15 12% 

Quality entertainment 13 10% 

Cafe 12 10% 

Bowling alley/10 pin bowling 9 7% 

Dancing/dances 6 5% 

Conferences 4 3% 

Events/activities for children 4 3% 

Theatre 4 3% 

More social functions 4 3% 

More events for wet weather 3 2% 

Same as now 3 2% 

Youth groups 3 2% 

Discos 3 2% 

Other 13 10% 

The residents would like to see the Pavilion accommodate a range of uses in 

the future, with 13% citing that they would like to see sports facilities/clubs, 

followed by those who would like to see more shows/concerts/plays (12%). 

Other popular suggestions included: quality entertainment (10%), a cafe 

(10%) and a bowling alley (7%).  

2.8 Other Coastal Towns 

In the final section of the survey residents were asked to compare the 

attractiveness of Rothesay to a number of other coastal towns. Figure 2.10 

reports the responses. 
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Figure 2.10: Attractiveness of Rothesay Compared to Other Coastal Towns 

Note: N=186 (Inveraray), N=188 (Dunoon), N=2189 (Largs), N=165 (Troon), N=186 (Gourock) 

Respondents reported that Rothesay is on a par with/more attractive 

compared to Dunoon, Troon and Gourock (78%, 71% and 78%, respectively). 

Compared to Inverary, over half of the respondents think Rothesay is on a 

par with/more attractive than the town and 46% think it is less attractive. 

Comparing Rothesay to Largs, half the respondents agree Rothesay is on a 

par with/more attractive than the town and half think it is less attractive.  

The residents were also asked to state why they visit these other town 

centres and were given a choice of responses.  The answers are reported in 

Table 2.5.  
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Table 2.5: Why Visit These Other Centres 

 Number % 

Better shops 125 84% 

Better value for money 90 61% 

Better range of places to eat/drink 76 51% 

Better range of facilities 68 46% 

Better quality environment 45 30% 

Easier to park 41 28% 

Better transport links 25 17% 

Change of scenery/day out 14 9% 

I feel safer there 8 5% 

Just to pass through 4 3% 

Work 4 3% 

More activities for children 2 1% 

Other 7 5% 

Note: N=148, multiple responses allowed 

The main reason the residents of Rothesay visit these other centres is for 

better shops (84%). Other reasons include better value for money (61%); 

better range of places to eat/drink (51%) and better range of facilities (46%).  

“Other” consisted of: 

• easier to meet people/better people: (2); 

• concerts: (1); 

• visiting family: (1); 

• indoor bowling: (1); 

• necessity: (1); and 

• better toilets: (1). 

Finally the respondents were asked to indicate how much they spend in each 

of these centres on average. The results are reported in Figure 2.11. 
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Figure 2.11: Spend on Visits to Other Centres 

Note: N=163 (shopping), N=158 (eating), N=70 (other) 

The residents level of spend on shopping and ‘other’ aspects in these other 

centres is greater than in Rothesay: 55% of residents stated that they spend 

more than £30 on shopping in these other centres compared to 38% of 

residents who spend this amount in Rothesay. Some 46% of residents stated 

that they spend more than £30 on ‘other’ items in these other centres but 

only 22% spend this amount in Rothesay.  

This is because residents visiting these other centres are day visitors or 

staying overnight and therefore potentially need to spend more as they are 

away from home.  

With regards to residents’ level of spend on eating in these other centres, 

32% spend more than £30 and a lower proportion (24%) spend more than 

£30 on eating in Rothesay.  

2.9 Summary 

• In total 208 residents completed the survey, representing a 

response rate of 21%; 

• The majority of the residents that took part in the survey were 

residents who have been living in Rothesay/the surrounding 
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• The main issues with the town seem to be the quality and variety of 

pubs and restaurants in Rothesay town centre and the lack of available 

free parking: 

• The residents offered various suggestions as to what might encourage 

them to visit Rothesay town centre more often. These were mainly 

related to better/more variety and quality shops, better/more parking 

and clean the town/brighten it up; and 

• The main reasons the residents of Rothesay visit other town centres 

are because they offer better shops, better value for money and a 

better range of places to eat/drink. 
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3. Business Survey 

A survey of 31 businesses was undertaken to gather their views on Rothesay 

town centre and the two proposed CHORD Projects. 

3.1 Introduction 

It was agreed with the client that we would target businesses within the 

town centre. In total 31 businesses were interviewed, of which: 

• 21 businesses were interviewed face-to-face in April 2010; 

• five (who were not available on the day when face-to-face interviews 

were taking place) completed the survey left for them and posted it 

back to EKOS; and 

• five businesses were interviewed by telephone. 

The survey was a mix of open ended and multiple choice questions and 

sought to gather information on: 

• business background; 

• physical infrastructure; 

• business performance; and 

• views on the town centre. 

3.2 Background 

The survey gathered information on the nature of the business and the 

length of time they had been operating from their current address in 

Rothesay. The businesses that took part in the survey were at a variety of 

stages in the business cycle, with the oldest business established in 1962 and 

the youngest forming as recently as 2009. Figure 3.1 provides details on the 

length of time that the businesses have been operating. 
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Figure 3.1: Length of Time Business has been Operating 

 
Note: N=30, 1 did not provide a response 

Table 3.1 reports the industries that the businesses operate in. 

Table 3.1: Nature of Main Business Activity 
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The businesses that we spoke with are engaged in a wide range of business 

activities, with retailers making up the majority of respondents.   

3.3  Physical Infrastructure 

The businesses were asked if they would like to change the size of their 

current business premises to make it smaller, larger or no change: 

• larger – 42%; 

• no change – 49%; and 

• smaller – 10%.  

Half of the businesses would make no change to their current premises, 

followed by those who would make it larger (42%). The businesses were 

asked to provide reasons for their responses and the most commonly cited 

reasons for wanting larger premises included: 

• to carry more stock/for storage; and 

• to expand the business. 

The most commonly cited reasons given for making no change to the size of 

the premises included: 

• happy with current size; and 

• suits current level of trade. 

Reasons given for wanting to reduce the size of the premises included: 

• downturn in trade; 

• shop too quiet.  

Over two fifths of respondents (42%) plan to make investment in their 

business premises over the next three years and the main reason for doing 

so is to maintain the premises. The types of investment that the businesses 

plan to make include: 

• new floor and display units; 

• internal decoration; 

• front of the shop; and 

• change card units and install new carpet tiles.  
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The businesses that do not plan to make any investment in their premises 

over the next three years cited that this was either because the premises has 

recently been done up or they have no money to do so. 

Just under half (48%) of the businesses reported that they are aware of the 

proposals for Rothesay CHORD THI and the Pavilion.  

Those businesses that were aware were asked if the proposed town centre 

regeneration projects have influenced the planned level of investment in 

their premises. All six that provided a response said that it has not 

influenced the level of investment.  

Businesses were asked if they would be interested in applying for grants for 

shop front improvements if they were to become available. Of the 29 that 

provided a response:  

• 19 said they would be interested in applying; 

• four said they are in a rented property so they don’t know; 

• three said they are not interested in applying; and 

• three said it is something they might be interested in. 

3.4 Business Performance 

In order to find out whether visitors make up a significant proportion of sales 

in the local shops, we asked the businesses to estimate what percentage of 

their customers are locals/regulars and what proportion are visitors.  Table 

3.2 illustrates the responses. 

Table 3.2: Proportion of customers - Regulars/Locals  

Number  % of customers (locals) % of customers (visitors) 

11  90-100% 0-10% 

10  70-85% 15-30% 

6  50-65% 35-50% 

1  40% 60% 

1  10% 90% 

1  2%
1
 98% 

Note: N=30 

Note 1: the business that reported only 2% of their sales are due to locals are an electrical 

contracting company that carries out work off the Island.  
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Most businesses reported that the majority of their customers are made up 

by locals, with 70% saying that between 70-100% of their customer base are 

locals/regulars. Visitors make up a much smaller proportion of customers, 

with 70% of businesses reporting that less than 30% of their customers are 

visitors.  

Businesses were also asked to provide details on their current levels of gross 

annual turnover and profit. Figure 3.2 shows the responses. 

Figure 3.2: Gross Annual Turnover and Profit 

 

N=24 (turnover), N=16 (profit). All businesses did not respond to this question as they were 

unable or unwilling to divulge information on their financial performance.  

The majority of businesses who responded to the survey were small with 20 

(83%) reporting turnover of under £249,999 and 94% (15) reporting profit 

levels of under £100,000. 

Businesses were asked whether they expect turnover/profit to increase over 

the next three years, and of the 25 businesses that answered this question 10 

(40%) expect that it will increase. The reasons given for this included: 
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• work hard at the business. 
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increase over the next three years included: 
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• economic climate/VAT going back up; and 

• lack of visitors to the town/poor level of trade. 

The businesses were asked how confident they are about their future 

business performance in Rothesay and Figure 3.3 reports the responses. 

Figure 3.3: Future Business Performance in Rothesay 

 
Note: N=29 

Two thirds of the respondents reported that they are confident/very 

confident about their future business performance in Rothesay.  

Most businesses (22, 79%) reported that the proposed regeneration works 

have not affected the level of business confidence.  

Businesses were asked to provide information on their current employee 

numbers. The results are reported in Figure 3.4. 
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Figure 3.4: Current and Future Employment 

 
Note: N=29 (2010 employment levels), N=17 (2013 employment levels) 
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• six said they could have public meetings/set up a committee, with 

one adding that the meetings could be at better times to suit people 

who work; 

• five said they don’t know; 

• three said local residents should be encouraged/offered incentives to 

get involved/take over empty premises; 

• two cited that there should be opportunities for local businesses to 

advertise there; 

• two said the shop fronts need renovated; and 

• two said it needs to be a local decision and locals need to be kept 

informed of decisions. 

Other comments included: the trees need new lights put on them; they need 

to generate ideas for what to do and investing in the town; information 

needs to be provided (e.g. posters, leaflets) and locals need encouragement 

and to know it’s for their benefit. 

The majority of businesses (82%) said that they would be interested in 

getting involved with the management of the conservation area.  

Under two thirds (61%) of business respondents reported that they use 

Rothesay Pavilion. Of those (12 businesses) that do not use it, six provided 

reasons for this with four reporting that there is nothing on at the Pavilion 

that appeals to them. 

Of those business respondents that use the Pavilion: 

• 18% (3) use it for regular events; 

• 41% (7) use if for one off events; and 

• 41% (7) use it for both. 

Businesses were asked what other reasons they use the Pavilion for and 

Table 3.3 illustrates the responses. 



 

Rothesay Perception Surveys Report: Argyll & Bute Council 

  31 

Table 3.3: Reasons for Using Rothesay Pavilion 

 Number % 

Concerts/plays/shows 5 31% 

Meetings 4 25% 

Attending weddings 2 13% 

Dance classes 2 13% 

Events 2 13% 

Indoor football 2 13% 

Jazz festival 2 13% 

Social/functions 2 13% 

Bowling competitions 1 6% 

Drama club 1 6% 

Flower club 1 6% 

Community council 1 6% 

Literary library 1 6% 

Note: N=16 

The main reason why business respondents use Rothesay Pavilion is for 

concerts/plays/shows (31%), followed by meetings (25%). Respondents also 

use the Pavilion for a variety of other reasons including attending weddings, 

dance classes, events, indoor football, Jazz Festival, social/functions (all 

13%). 

Residents were asked what uses they would like to see the Pavilion 

accommodate in the future and Table 3.4 illustrates the responses. 
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Table 3.4: Future Uses of Rothesay Pavilion 

 Number % 

More concerts/music events 6 23% 

More for young people/families 5 19% 

As many uses as possible 4 15% 

Soft play area for children/children’s facilities 4 15% 

More events 4 15% 

Conferences 3 12% 

Cafe 3 12% 

More of the same 3 12% 

Indoor activities 2 8% 

More weddings 2 8% 

Bowling 2 8% 

Discos for young people 2 8% 

More flexible main hall 1 4% 

Note: N=26 

The business respondents would like to see the Pavilion accommodate a 

range of uses in the future, with 23% citing that they would like to see more 

concerts/music events. Other popular suggestions included more for young 

people/families (19%), as many uses as possible, soft play area for 

children/children’s facilities and more events (all 15%).  

3.6 Views on Town Centre 

This section of the survey asked the businesses to assess the standard of 

access and car parking in Rothesay. The results are shown in Figure 3.5 over. 

Most businesses reported that in terms of access, they found the road, bus 

and ferry very good/good (67%, 73% and 83%, respectively). The pedestrian 

access was rated less highly with just over half (53%) rating it as very 

good/good and a third saying it is average.  

The one area of access that attracted criticism was the parking in the town 

centre, with 84% of respondents giving it a poor/very poor rating.  The 

businesses reported that there are not enough free car-parking spaces. They 

also reported that commuters take up all the free spaces at the front and 

there are none for business owners and visitors.  

The ferry access was rated highly by businesses with 83% saying it is very 

good/good. The ferry terminal has recently been refurbished and the ferries 

to Weymss Bay are frequent. 
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Figure 3.5: Standard of Access 
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• lack of public toilets: (2); 

The businesses were asked if they think Rothesay is a welcoming place for 

visitors and 61% (19 businesses) think it is. Four said it is not a welcoming 

place for visitors and the other eight said that it is sometimes/to some 

extent. 

When asked to provide suggestions as to what could be done to improve 

how welcoming a place Rothesay is for visitors, 28 businesses provided a 

response and the most commonly cited comments included: 

• better parking: (11); 

• improve appearance of shops/buildings: (9); 

• general tidy up/improve cleanliness: (3); 

• more things for young people to do: (2); 

• better signage: (2); and 

• more facilities for visitors: (1).  

The businesses were asked to display their level of agreement with a 

number of statements relating to Rothesay town centre.  They are reported 

in Table 3.5 below: 

• some 60% agree that there is good quality and a variety of shops and 

two thirds of businesses agree that there is a good quality and variety 

of pubs/restaurants; 

• the majority of businesses (93%) think that the streets are well lit; 

• the majority (87%) would recommend the town to visitors/tourists; 

• all business respondents feel safe during the day and a lower 

proportion (93%) reported feeling safe at night; 

• the majority of businesses disagree (80%) that it is easy to park in the 

town centre; 

• the majority (93%) agree that the public transport links are good; 

• the majority of business (97%) agree that it is easy for pedestrians to 

walk through the town and all agree that it easy for pedestrians to 

walk from the town centre to the Pavilion; 

• all businesses agree the coastal location and sea views are a key 

attraction; 

• the businesses views are fairly split on the cleanliness and tidiness of 

the streets; 
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• the majority of businesses (83%) do not agree that the appearance of 

building and street furniture are good and  just over two fifths (43%) 

disagree that the appearance of public spaces in the town are good; 

• the businesses views are fairly split on the signage to Rothesay 

Pavilion being clear for visitors; 

• the majority of businesses (87%) agree that signage from the ferry to 

the town centre is clear for visitors; and 

• just under two thirds (63%) do not agree that Rothesay is a lively and 

bustling town.  
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Table 3.5: Rothesay Town Centre 

 

 

 Strongly Agree Agree Disagree Strongly Disagree No Opinion Total 

 Number % Number % Number % Number % Number % Number % 

There is good quality and a variety of shops 5 17% 13 43% 10 33% 1 3% 1 3% 30 100% 

There is good quality/variety of pubs & restaurants 2 7% 18 60% 8 27% 2 7% 0 0% 30 100% 

The streets are well lit 5 17% 22 76% 1 3% 1 3% 0 0% 29 100% 

You would recommend the town to visitors/tourists 6 20% 20 67% 3 10% 0 0% 1 3% 30 100% 

I feel safe during the day 14 47% 16 53% 0 0% 0 0% 0 0% 30 100% 

I feel safe at night 12 40% 16 53% 2 7% 0 0% 0 0% 30 100% 

It is easy to park there 0 0% 5 17% 17 57% 7 23% 1 3% 30 100% 

There are good public transport links there 3 10% 25 83% 1 3% 0 0% 1 3% 30 100% 

It is easy for pedestrians to walk through the town 7 23% 22 73% 1 3% 0 0% 0 0% 30 100% 

It is easy for pedestrians to walk from the town centre to 

the Pavilion 7 23% 23 77% 0 0% 0 0% 0 0% 30 100% 

The coastal location and sea views are a key attraction 17 57% 13 43% 0 0% 0 0% 0 0% 30 100% 

The promenade in the town centre is attractive for 

visitors 7 24% 16 55% 4 14% 2 7% 0 0% 29 100% 

The place has clean and tidy streets 2 7% 15 50% 10 33% 3 10% 0 0% 30 100% 

The appearance of the buildings and street furniture are 

good 1 3% 3 10% 21 70% 4 13% 1 3% 30 100% 

The appearance of the public spaces in the town centre 

are good 4 14% 12 43% 10 36% 2 7% 0 0% 28 100% 

Signage to Rothesay Pavilion is clear for visitors 3 10% 11 37% 10 33% 2 7% 4 13% 30 100% 

Signage from the ferry to the town centre is clear for 

visitors 6 20% 20 67% 3 10% 0 0% 1 3% 30 100% 

Rothesay is a lively and bustling town 0 0% 11 37% 17 57% 2 7% 0 0% 30 100% 
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These key issues/points emerging from the business survey correspond to 

those given by the residents with both identifying that the public transport 

links are good, the coastal location and sea views are a key attraction and it 

is easy for pedestrians to walk through the town and from the town centre 

to the Pavilion. Both also think that it is difficult to park in the town centre 

and the streets are well lit.  

However, there is a key difference in opinion between the surveys on views 

on the variety and quality of pubs/restaurants. A larger proportion of 

business respondents said that they strongly agree/agree that there is a 

good quality and a variety of pubs/restaurants (67%) compared to 29% of 

residents. 

The businesses were offered a range of options for aspects of Rothesay that 

they would like to see improved.  These are shown in Figure 3.6.  

Figure 3.6: Aspects of Rothesay would like to see improved 
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Note: N=31, multiple responses allowed 

The majority of businesses (87%) think that improvements are needed to the 

appearance of streets/buildings. This corresponds to the responses given in 

Table 3.5 above where 83% of businesses disagreed that the appearance of 

buildings and street furniture are good. Improving the appearance of 
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streets/buildings would help to make the town more welcoming for visitors, 

and create a more pleasant environment for the locals that use the town 

centre.  

A large proportion of businesses (77%) reported that the parking needs 

improved as there is a lack of parking spaces in the town. Some 74% 

reported that the maintenance/cleanliness needs improved as the streets 

are often dirty with dog fouling. Other commonly cited suggestions included 

improvements to visitor facilities (68%), Guildford Square (61%) and 

Rothesay Pavilion (58%). The responses correspond to the two proposed 

CHORD Projects for Rothesay and suggest that businesses are in favour of 

making improvements to the town.  

‘Other’ responses consisted of: 

• more for young people to do; 

• lower ferry fares; and 

• increased marketing/promotion of the Island. 

Finally, the businesses were asked if they had any other comments, and in 

total 11 provided a response. The responses included: 

• what is available in the town for visitors is poorly advertised; 

• there is not a lot for young people to do in the town; 

• lack of public toilets; 

• the town needs ‘spruced up’ in general; and 

• if more empty shops were renovated so that they are ready to move 

into, more people would come forward to take them over.  
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3.7 Summary 

In total 31 businesses were interviewed. The feedback from the businesses 

that participated in the survey provided a useful insight into the current 

climate for businesses operating from Rothesay and their views on the town 

centre.  

Some businesses were unable to identify any strengths of the town centre as 

a place to do business or visit; however, of those that did the most 

commonly cited responses included the compactness of the town centre, 

the flower gardens at the front and shops (range and friendly).  

The weaknesses of the town centre have been identified by the businesses 

as the run down/shabby shop fronts and buildings, too many empty shops 

and parking.  

Suggested improvements to Rothesay town centre that businesses would 

like to see are the appearance of streets/buildings, parking and 

maintenance/cleanliness. 
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4. In-Street Survey 

A survey of 102 town centre users was undertaken to gather their views on 

Rothesay town centre and the two proposed CHORD Projects.  The survey 

team were asked to try and target a mix of residents and visitors to Rothesay 

to ensure a mixed responses, but also that both sets of groups had their 

views represented.  

4.1 Introduction 

It was agreed with the Client that we would try and target visitors within the 

town centre and not carry out the survey with any residents or businesses 

who had taken part in the other perception surveys.  In total 102 people 

were interviewed in the town centre, approximately half of which were 

visitors to Rothesay. 

The survey was a mix of open ended and multiple choice questions and 

sought to gather information on: 

• background details; 

• how often they visit and why; 

• level of spend; and 

• views on the town centre. 

4.2 Background 

The gender breakdown of the survey respondents was: 39% male and 61% 

female.  The age group of the respondents is shown in Figure 4.1. 
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Figure 4.1: Age Group of Respondents 
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Note: N=101 

Over half of the respondents were over the age of 55: 36% were 65+ and 

21% were aged 55-64 years.  The remainder of the respondents were spread 

across the different age groups, with the largest number of responses 

coming from those aged between 25 and 54 years old (26%).   

The survey asked the respondents to provide their current employment 

status.  The results are shown in Figure 4.2. 
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Figure 4.2: Employment Status 
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Note: N=101 

Nearly half of the respondents indicated they are retired (44%), with the 

next largest group of respondents indicating they are in full-time 

employment (24%).   

The respondents were then asked to indicate whether they were a visitor to 

Rothesay or a resident of the area.  The results are reported in Figure 4.3. 
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Figure 4.3: Reason for being in Rothesay 
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Of the 102 people that took part in the survey, 48% were visitors to 

Rothesay.  The remainder of the sample were residents of Rothesay (39%) or 

the surrounding area (13%).   

The Client was keen to obtain the views of visitors to the town centre, so 

there were questions included at this stage to be answered only by visitors 

to Rothesay.   

First of all, they were asked where they were from.  Of the 49 visitors, all but 

one provided a response.  Table 4.1 shows the responses. 
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Table 4.1: Origin of visitors 

 Number % 

Greater Glasgow 17 35% 

England 12 25% 

East of Scotland 5 10% 

Ayrshire 4 8% 

South of Scotland 3 6% 

North of Scotland 2 4% 

Central Scotland 2 4% 

Europe 2 4% 

Argyll & Bute 1 2% 

Total 48 100% 

Note: N=48 

Just over a third of the visitors (35%) were from the Greater Glasgow area, 

followed by those from England (25%).  The remainder came from all over 

Scotland, with the exception of two visitors who indicated they were visiting 

from Europe. 

The 49 visitors were asked if they would be staying overnight in Rothesay.  

Of the 49 visitors, 31 (63%) respondents indicated they would be and 18 

(37%) visitors stated they would not.  Of the 31 visitors who reported they 

would be staying overnight, 30 provided a response as to what type of 

accommodation they would be staying in/had stayed in the previous night.  

The results are reported in Figure 4.4. 

Figure 4.4: Type of accommodation used while staying in Rothesay 
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Just under half of the visitors (47%) indicated they were staying/would be 

staying in a hotel, followed by those staying in a guest house/bed & 

breakfast (23%).   

The visitors were asked to detail the location in which they would be staying.  

Of the 28 visitors that provided an answer, 26 indicated they would be 

staying in Rothesay, with one staying in Ardbeg and one in Crianlarich.   

The visitors were also asked how many nights they would be staying in their 

accommodation.  The results are reported below in Table 4.2. 

Table 4.2: Length of Stay 

 Number % 

1 night 1 3% 

2-4 nights 22 73% 

5-7 nights 6 20% 

More than 7 nights 1 3% 

Total 30 100% 

Note: N=30 

The majority (73%) of the visitors to Rothesay will stay between two and 

four nights.  One fifth of the visitors indicated they would be staying for 

between five and seven nights.  Only one visitor reported they would be 

staying for one night.  The average length of stay of the visitors is 4 nights.  

The last of the visitor specific questions asked them how much they expect 

to pay for one night’s accommodation.  The average amount from a sample 

of 24 respondent visitors was £52. 
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4.3 Visits to the Town Centre 

This section of the survey tried to gather more information about the 

respondents visits to Rothesay town centre. 

The survey asked all of the participants how long they have been coming to 

Rothesay town centre.  The results are reported in Figure 4.5. 

Figure 4.5: Length of time coming to Rothesay town centre 
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Note: N= 77 

Nearly three quarters of the respondents indicated they have been coming 

to the town centre for over ten years.   

The respondents were asked to choose from a list why they normally visit 

Rothesay town centre.  The responses are reported in Table 4.3. 
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Table 4.3: Reasons for visiting Rothesay Town Centre 

 Number % 

Cafe/restaurant 69 68% 

Shopping 67 66% 

Catch a ferry 67 66% 

Recreations  47 46% 

Pub 38 37% 

Visiting friends or relatives 38 37% 

Rothesay Pavilion 34 33% 

Doctor/dentist 33 32% 

Library/Council services 29 28% 

Parks/play areas 16 16% 

Work 13 13% 

Jazz Festival 9 9% 

Other 8 9% 

Meet/collect friends 7 7% 

Day out 6 6% 

Note: N= 102, multiple responses allowed 

The main reason for visiting the town centre was to go to a cafe/restaurant 

(68%).  Second to this were shopping (66%) and to catch a ferry (66%).  Some 

of the least popular reasons for visiting the town centre were to visit the 

parks/play areas (16%) and to work (13%).   

One of the town centre projects is related to the future use of Rothesay 

Pavilion.  The result from this survey shows that one third of the sample 

normally visits the pavilion on a trip to the town centre.   

Other reasons given for visiting the town centre included: 

• golf: (2); 

• hairdressers; 

• gym; and 

• walks. 

The survey asked how often the respondents visit Rothesay town centre 

during the day and at night.  The results are shown in Figure 4.6. 
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Figure 4.6: Frequency of visits to Rothesay Town Centre 
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Note: N=95 (during the day), N=82 (at night) 

Of the respondents that answered this question, just under half (44%) 

reported they visit Rothesay town centre on a daily basis, with a further 13% 

of respondents stating they visit 2-3 times a week.  Nearly all of the 

remaining respondents (43%) are not regular visitors to Rothesay town 

centre:  4% visit a few times a month, 18% visit a few times a year and 21% 

visit Rothesay town centre very occasionally. 

Fewer respondents reported how often they visit at night. Of those that did 

answer, more than a third (35%) said that they visit daily or 2-3 times a 

week. Two thirds visit less frequently with 17% visiting a few times a year 

and a third only visiting very occasionally.  

The respondents were asked if there has been any change in the frequency 

of their visits over the last three years.  The results are reported in Figure 

4.7. 



 

Rothesay Perception Surveys Report: Argyll & Bute Council 

  49 

Figure 4.7: Change in Frequency of visits to Rothesay Town Centre 
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Note: N=100 (during the day), N=98 (at night) 

Of those that visit during the day, the vast majority (91%) stated that there is 

no change in the frequency of their visits. Only a small proportion (5%) 

stated that they visit less now and 4% visit more now. 

A similar pattern emerge for those visiting the town centre at night, with 

82% reporting that there is no change in the frequency of their visits. Some 

14% said that they visit less now and only 4% visit more now.  

The respondents were asked to provide reasons for the change in their 

frequency of visits.  The reasons for visiting more included: 

• more friends in the town; 

• jazz club; 

• increase in available leisure time; and 

• more money to spend. 

The reasons for visiting less included: 

• poor quality of shops; 

• a lack of things to do in the town centre; 

• less money to spend; and 

• less friends/relatives to visit. 



 

Rothesay Perception Surveys Report: Argyll & Bute Council 

  50 

The respondents were asked to include suggestions that may encourage 

them to visit the town centre more often.  The main suggestions are listed 

below in Table 4.4. 

Table 4.4: What could be done to encourage you to visit Rothesay Town 

Centre More Often? 

 Number % 

Nothing/live here 13 18% 

More/better variety  and quality of shops 11 15% 

More things to do/places to go 9 13% 

Cheaper ferry 7 10% 

More Jazz festivals 6 8% 

Don’t know/1st visit 5 7% 

Upgrade the place/tidy it up 3 4% 

More for children/young people 2 3% 

More/better supermarket 2 3% 

More cafes/tea rooms 1 1% 

Outdoor cafe area 1 1% 

Better package deals 1 1% 

More amenities 1 1% 

More transport between venues 1 1% 

Build a dance hall 1 1% 

More shows at the theatre 1 1% 

The weather 1 1% 

Note: N=72 

Just under a fifth of respondents (18%) said that there was nothing that 

could be done to encourage them to visit more. Some 15% stated that if 

there was more/better variety and quality of shops then they would visit the 

town centre more often. This corresponds to the response given by the 

residents. 

Other popular suggestions given included: more things to do/places to go 

(13%), cheaper ferry (10%) and more Jazz Festivals (8%).  

The respondents were asked to detail how much they spend on an average 

trip to the town centre. The results are shown in Figure 4.8. 
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Figure 4.8: Spend on visits to Rothesay Town Centre 
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N=99 (shopping), N=101 (eating and drinking), N=69 (other) 

For shopping, just under half of the respondents (47%) spend more than 

£10. However, more than a quarter spend between £5-£10 (28%) and 24% 

spend less than £5. For eating/drinking, just under half (46%) spend more 

than £10 with over a third (38%) spending less than £5. 

Of those that reported their spending level on ‘other’, over two fifths (45%) 

spend nothing, 19% spend between £5-£10 and over a third (36%) spend 

more than £10.  

The respondents also indicated how their level of spending has changed over 

the last three years: 

• Spend more – 18% (18); 

• No change – 65% (66); and 

• Spend less – 17% (17). 

Two thirds of respondents reported that there has been no change in their 

spending and 18% are spending more now than three years ago.  Some 17% 

are spending less now than three years ago.  

The main reasons for a decrease in spending included: 

• the rise in the cost of living; 
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• leave the island to shop at bigger stores/supermarkets; 

• less money due to being retired; and 

• Woolworths closing. 

The main reason for an increase in spending was an increase in income. 

The survey also sought information on how the respondents normally travel 

to Rothesay town centre.  The results are shown in Figure 4.9.   

Figure 4.9: Transport used to travel to Rothesay town centre 
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Note: N= 102, multiple responses allowed 

The most popular method of travel to the town centre was walking as 

reported by 45% of respondents.  The next highest respondent groups were 

for the ferry (40%) and bus (30%).  The number of responses for the ferry 

and walking are most likely a reflection of the visitors and residents of 

Rothesay that took part in the survey.   

At this point the visitors were specifically asked if they had taken the train 

from Glasgow Central to Weymss Bay before getting on the ferry.  Of the 48 

respondents that answered, 21 (44%) had travelled by train 27 (56%) had 

not. 

All of the respondents were then asked if they use the Rothesay Pavilion to 

which 41 (48%) of the respondents stated yes, and 44 (21%) stated no.  

Residents were then asked if they use the Pavilion regularly or for events on 
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a one-off basis.  There were only 16 responses to this question and the 

results are listed below: 

• regular events – 7; 

• one-off events – 5; and 

• both – 4.  

In addition, the survey gathered information on what people use the 

pavilion for.  In total 40 provided a response and the most commonly cited 

uses included: 

• Jazz Festival: (10); 

• depends what is on: (6); 

• indoor football: (4); 

• dancing/dance classes: (4); 

• music: (3); 

• take the kids there/shows for children: (3); and 

• meetings.  

The visitors were specifically asked if they would be visiting the Pavilion as part 

of their visit to Rothesay.  Of the 49 visitors, 19 (39%) indicated they would be 

visiting the Pavilion as part of their visit, the main reason being the Jazz 

Festival. 

4.4 Views on Rothesay Town Centre 

The survey then asked the respondents to describe what they really like about 

Rothesay town centre.  The main suggestions are listed below: 

• the friendly people; 

• nice gardens/landscaping; 

• a pleasant town centre environment; 

• the views/scenery;  

• the Jazz Festival; and 

• good shops and pubs.  

The respondents were also asked to describe what they really dislike about 

Rothesay town centre.  The main suggestions are listed below: 

The aspect that 

visitors like most 

about Rothesay 

is the friendly 

people and they 

dislike that there 

is a lack of things 

to do. 
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• a lack of things to do for visitors and residents; 

• empty shop units; 

• lack of variety and quality of shops; 

• buildings falling into disrepair; and 

• lack of a major supermarket. 

The respondents were then shown a list of statements about Rothesay town 

centre and they had to indicate the extent to which they agreed with the 

statement.  The results are shown in Table 4.5. 
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Table 4.5: Views on town centre 

 Strongly Agree Agree Disagree Strongly Disagree No Opinion Total 

 Number % Number % Number % Number % Number % Number % 

There is good quality and a variety of shops, pubs & 

restaurants 9 9% 38 37% 40 39% 12 12% 3 3% 102 100% 

The streets are well lit 6 6% 71 70% 1 1% 0 0% 24 24% 102 100% 

You would recommend the town to visitors/tourists 43 42% 35 34% 12 12% 3 3% 9 9% 102 100% 

I feel safe during the day 31 30% 70 69% 0 0% 0 0% 1 1% 102 100% 

I feel safe at night 18 18% 52 51% 7 7% 1 1% 24 24% 102 100% 

It is easy to park there 2 2% 19 19% 17 17% 17 17% 46 46% 101 100% 

There are good public transport links there 28 27% 49 48% 8 8% 3 3% 14 14% 102 100% 

It is easy for pedestrians to walk through the town 32 31% 67 66% 1 1% 0 0% 2 2% 102 100% 

The coastal location and sea views are a key attraction 56 57% 38 38% 4 4% 0 0% 1 1% 99 100% 

The place has clean and tidy streets and the appearance 

of the buildings and street furniture are good 7 7% 34 34% 48 48% 10 10% 2 2% 101 100% 

The appearance of the public spaces in the town centre 

are good 6 6% 37 36% 46 45% 10 10% 3 3% 102 100% 

Signage to Rothesay Pavilion is clear for visitors 13 13% 49 48% 14 14% 5 5% 21 21% 102 100% 

Signage from the ferry to the town centre is clear for 

visitors 19 19% 62 61% 7 7% 0 0% 14 14% 102 100% 

Rothesay is a lively and bustling town 3 3% 31 30% 45 44% 18 18% 5 5% 102 100% 
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The results can be summarised as follows: 

• opinion is split on the quality and variety of shops, pubs and 

restaurants. Just under half of the respondents agree with the 

statement and just over half of the respondents disagree; 

• three quarters of the respondents agree that the streets are well lit.  

The remaining quarter have no opinion on the quality of the street 

lighting; 

• three quarters of the respondents would recommend the town to 

visitors/tourists. Only 15 respondents disagreed with this statement; 

• all of the respondents except one agree that they feel safe during the 

day; 

• three quarters of the respondents feel safe at night and only eight 

respondents disagreed with the statement; 

• one third of the respondents disagreed with statement that it is easy 

to park in the town centre, one fifth agreed with the statement and 

almost half of the respondents expressed no opinion either way; 

• two thirds of the respondents agreed that there are good public 

transport link in the town centre.  Only 11 respondents disagreed 

with this statement and 14 respondents had no opinion; 

• nearly all of the respondents (97%) agreed that it is easy for the 

pedestrians to walk through the town; 

• nearly all of the respondents (95%) agreed with the statement the 

coastal location and sea views are a key attraction; 

• the respondents were split over the statement the place has clean 

and tidy streets and the appearance of the buildings and street 

furniture are good.  Over half of the respondents disagreed and just 

under half of the respondents agreed with the statement; 

• the respondents were split over the statement ‘the appearance of 

the public spaces in town centre are good’.  Just under half of the 

respondents agreed and more than half disagreed; 

• nearly two thirds of the respondents agreed with the statement 

signage to Rothesay Pavilion is clear for visitors.  Approximately one 

fifth of the respondents disagreed with the statement and a further 

fifth had no opinion; 

• more than three quarters of the respondents agreed with the 

statement that signage from the ferry to the town centre is clear for 
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visitors.  Only seven respondents disagreed with this statement and 

14 respondents had no opinion; and 

• one third of the respondents agreed with the statement Rothesay is 

a lively and bustling town, but just under two thirds of the 

respondents disagreed. 

These key issues/points emerging from the visitor survey correspond to 

those given by the residents and businesses with all identifying the public 

transport links are good, the coastal location and sea views are a key 

attraction and it is easy for pedestrians to walk through the town. All also 

agree that the streets are well lit.  

Finally the respondents were asked to choose from a list, the aspects of 

Rothesay they would like to see improved.  The responses are shown in 

Figure 4.9.  Please the note the respondents were allowed multiple 

responses. 

Figure 4.9: Improvements to Rothesay Town Centre 
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Two of the main improvements cited by visitors were the appearance of 

streets/buildings and visitor facilities (both 66%). Over two fifths of 

respondents (43%) reported that Rothesay Pavilion needs improved. This 

corresponds to the responses given by the residents and businesses and 

suggests that visitors are in favour of both of the proposed projects through 

the CHORD Programme.  
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The survey participants were offered the opportunity at the end of the 

survey to make additional comments.  Some of the comments included: 

• more visitor attractions are required; 

• the Pavilion needs a make over; 

• there needs to be a focal point in the town centre for visitors and 

residents; and 

• more things for the younger residents to do. 

4.5 Summary 

In total 102 visitors were interviewed. The visitors came from a number of 

locations, with over a third originating from Greater Glasgow, followed by 

those from England. The most common type of accommodation used by 

those visitors staying overnight was a hotel, followed by a bed and breakfast. 

The average length of stay of the visitors was 3.9 nights. Most of the 

respondents (74%) stated that they have been coming to Rothesay for more 

than 10 years.  

The main reasons reported by the visitors for visiting Rothesay are 

cafe/restaurant, shopping, to catch a ferry and recreations.  The aspects of 

Rothesay that visitors said they really like are the friendly people, the nice 

gardens/landscaping and that it’s a pleasant town centre environment. The 

aspects that the visitors reporting disliking included a lack of things to do, 

empty shop units and the lack of variety and quality of shops.  
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5. Perception Surveys Summary 

5.1 Introduction 

This Section provides a brief summary of the key findings from the postal 

survey of residents, business interviews and in-street surveys.  

5.2 Resident Survey 

In total 208 residents responded from a sample of 1,000, representing a 

response rate of 21%. 

Resident Profile 

The majority of respondents are over the age of 45 (81%) and the largest 

proportion of responses came from retired people (45%). The majority of 

those who responded to the survey (71%) have lived in Rothesay/the 

‘hinterland’ for over 10 years.  

Visits to Rothesay Town Centre 

The vast majority of residents (99%) stated that they use Rothesay town 

centre and the most common reason for visiting is shopping, as indicated by 

97% of residents. However, residents also use the town centre for a variety 

of other reasons including services, such as visiting their doctor/dentist and 

catching a ferry. A smaller proportion of residents reported that they use the 

town for recreational purposes such as park/play areas. 

Only a very small proportion (1%) of residents do not visit the town centre 

and this is because there is nothing of interest for them to go out for/no 

reason to go out at night.  

Frequency of Visits to Rothesay Town Centre  

Some 60% of residents reported that they visit the town centre during the 

day daily, with 32% visiting 2-3 times a week. Regarding visiting the town 

centre at night, a much smaller proportion of residents stated that they visit 

daily (12%), with 29% visiting 2-3 times a week. There is potential to 

encourage more residents to visit the town centre more often at night.   

Over three quarters (78%) of residents reported that compared to three 

years ago there has been no change in the frequency of their visits to 
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Rothesay town centre during the day and 70% reported that there has been 

no change in the frequency of their visits at night. However, 14% of residents 

stated that they visit the town less now during the day and 27% now visit 

less at night. Only small proportions of residents reported that they visit the 

town centre more during the day and at night (7% and 3%, respectively). 

There is a need to reverse this trend, particularly regarding visits to the town 

centre at night. 

The residents offered various suggestions as to what might encourage them 

to visit Rothesay town centre more often and these were mainly related to 

improving the quality/variety of shops, better/more parking and cleaning 

the town/brightening it up. 

When asked to detail how their spending has changed over the last three 

years, 44% said there has been no change, 33% reported that they spend 

more now and 22% spend less now.  

Views on Rothesay Town Centre 

A quarter of residents said they are satisfied with Rothesay town centre and 

more than half (52%) said they are not.  

The main issues with the town centre are the poor quality/variety of pubs 

and restaurants and the lack of parking. 

The main improvements that residents would like to see in Rothesay town 

centre are the appearance of streets/buildings (87%), parking (77%), 

maintenance/cleanliness (74%), visitor facilities (68%), Guildford Square 

(61%) and Rothesay Pavilion (58%).  

Based on feedback from residents on suggested improvements to the town 

centre i.e. the appearance of streets/building, maintenance/cleanliness and 

Rothesay Pavilion, majority of respondents appear to be in favour of the two 

proposed projects through the CHORD Programme.  

Just under half of the residents (47%) reported that if the improvements 

were made they would definitely visit the town centre more often and 29% 

said they might start visiting more often. 

One of the key improvements cited is the Rothesay Pavilion and at present 

the main uses for it are for events, meetings, concerts/plays/performances 

and sport. Suggested future used for the Pavilion include sports 

facilities/clubs, more shows/concerts/plays and quality entertainment.  

 



 

Rothesay Perception Surveys Report: Argyll & Bute Council 

  61 

 

Comparing Rothesay to other coastal towns, most residents are of the view 

that Rothesay is on a par with or more attractive compared to Dunoon, 

Troon and Gourock (78%, 71% and 78%, respectively). Comparing Rothesay 

to Inveraray, over half of the respondents think it is on a par with/more 

attractive than the town and 46% think it is less attractive. Compared to 

Largs, half the residents think Rothesay is on a par with/more attractive than 

it, and half think it is less attractive. 

The main reasons the residents of Rothesay visit other town centres are 

because they offer better shops, better value for money and a better range 

of places to eat/drink.  

The residents level of spend in these other centres on shopping and ‘other’ 

purchases is greater than in Rothesay and suggests that residents are 

potentially going on day trips/overnight stays to these locations and 

therefore they spend more as they are staying away from home. 

5.3 Business Survey 

In total 31 businesses were interviewed. 

Business Profile and Performance 

The businesses that took part in the survey were at a variety of stages in the 

business cycle, with the oldest business established over 40 years ago, and 

the youngest forming as recently as 2009. The businesses interviewed are 

engaged in a wide variety of business activities, with retailers being the most 

common. 

The businesses interviewed are small, with the majority having less than 15 

employees and 94% of respondents reporting profit levels of under 

£100,000. Regulars/locals make up the majority of customers. Two thirds of 

businesses are confident about their future business performance in 

Rothesay and the proposed regeneration works have not affected this level 

of confidence. 

Interestingly, although businesses are optimistic about their future business 

performance, none expect employ numbers to increase over the next three 

years; however, 40% expect turnover to increase. 
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Physical Infrastructure 

A number of businesses (42%) would prefer to be in larger premises so that 

they could carry more stock and expand their business.  

Over two fifths of businesses (42%) plan to make investment in their 

premises over the next three years and of those respondents that were 

aware of the CHORD projects, all of these said that they have not affected 

this level of investment. 

Views on Rothesay Town Centre 

The various methods of access in Rothesay were generally rated adequate or 

very good/good, except for parking which was  rated as ‘poor’ or ‘very poor’ 

by 84% of businesses. This reflects concerns raised by the residents where 

they identified it as a key issue.   

Some 67% of businesses agree that there is a good quality and variety of 

pubs and restaurants in Rothesay, compared to 29% of residents. The 

business views are similar to residents with both identifying car parking as a 

key issue for the town and both identifying that the public transport links are 

good. 

Some 61% of businesses think that Rothesay is a welcoming place for 

visitors. When asked to provide suggestions as to what would make the 

town more welcoming, the most commonly cited responses were better 

parking and improve the appearance of shops/buildings.  

The main strengths of the town centre have been identified by the 

businesses as: 

• compact/good layout; 

• the flower gardens at the front; and 

• the shops (range and friendly). 

The main weaknesses are: 

• run down/shabby shop fronts and buildings; 

• too many empty shops; and 

• parking.  

The aspects of Rothesay businesses would like to see improved include the 

appearance of streets/buildings, parking, maintenance/cleanliness, visitor 
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facilities, Guildford Square and Rothesay Pavilion. These issues are similar to 

those reported by the residents and suggest support for the proposed 

projects being delivered through the CHORD Programme. 

5.4 In-Street Survey 

In total 102 visitors were interviewed in Rothesay town centre across two 

days (30
th

 April and 3
rd

 May).  

Visitor Profile 

Over half of the respondents are over the age of 55 (57%) and the largest 

proportion of responses came from retired people (44%). Over a third of 

respondents (35%) originated from Greater Glasgow, with 25% coming from 

England.  

Accommodation & Length of Stay 

Just under two thirds (63%) of respondents said that they would be staying 

overnight. The most common type of accommodation used by those staying 

overnight was a hotel (47%), followed by a guest house/B&B (23%). The 

majority of visitors were staying in Rothesay and the average length of stay 

of the visitors is 4 nights.  The average amount that respondents expected to 

pay for one night’s accommodation was £52.  

Visits to Rothesay Town Centre 

Nearly three quarters of the respondents stated that they have been going 

to Rothesay town centre for more than 10 years.  

The most common reasons for visiting the town centre are for a 

cafe/restaurant (68%), followed by shopping (66%) and to catch a ferry 

(66%). However, visitors also use the town centre for a variety of other 

reasons including recreations, visiting friends or family and Rothesay 

Pavilion.  

Frequency of Visits to Rothesay Town Centre 

Just under half of the respondents (44%) reported that they visit the town 

centre on a daily basis during the day, with 13% visiting 2-3 times a week. 

Regarding visiting the town centre at night, a much smaller proportion of 

visitors stated that they visit daily (13%), with 22% visiting 2-3 times a week. 

Only half of the respondents are using the town centre every day.  There is 

an opportunity to improve this if the offer in the town centre is improved so 
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that people are more likely to go every day than only a couple of times a 

week, and spend longer there each time they visit.  

The majority of respondents (91%) reported that compared to three years 

ago there has been no change in the frequency of their visits to Rothesay 

town centre during the day and 82% reported that there has been no change 

in the frequency of their visits at night. However, 14% of visitors stated that 

they visit the town less now at night and 5% visit less now during the day. 

Only small proportions of visitors reported that they visit the town centre 

more during the day and at night (4%). There is an opportunity to increase 

the frequency of visits during the day.  

The visitors offered various suggestions as to what might encourage them to 

visit Rothesay town centre more often and these were mainly related to 

improving the quality/variety of shops, more things to do/places to go and 

cheaper ferry.  

When asked to detail how their spending has changed over the last three 

years, 65% said there has been no change, 18% reported that they spend 

more now and 17% spend less now.  

Transport Used to Travel to Rothesay Town Centre 

The most popular method of travel to the town centre was walking (45%), 

followed by the ferry (40%) and then the bus (30%). Over two fifths of 

respondents (44%) stated that they took the train from Glasgow to Weymss 

Bay before getting the ferry. 

Views on Rothesay Town Centre & Rothesay Pavilion 

The visitors’ views are similar to residents and businesses with all reporting 

that the public transport links are good, the coastal location and sea views 

are a key attraction, it is easy for pedestrians to walk through the town and 

the streets are well lit.  

The aspects of the town centre that visitors like have been identified as: 

• the friendly people; 

• nicer gardens/landscaping; and 

• a pleasant town centre environment. 

The aspects that visitors do not like about the town centre included: 

• a lack of things to do for visitors and residents; 
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• empty shop units; and 

• lack of variety and quality of shops. 

The aspects of Rothesay visitors would like to see improved include the 

appearance of streets/buildings, visitor facilities, Rothesay Pavilion and 

Guildford Square. These issues are similar to those reported by the residents 

and businesses and suggest support for the proposed projects being 

delivered through the CHORD Programme. 

Just under half of the respondents (48%) said that they use the Rothesay 

Pavilion and the most commonly cited uses of it are for the Jazz Festival, 

regular events, one-off events, indoor football and dancing/dance classes. 

Some 39% of respondents reported that they would be visiting the Pavilion 

as part of their current visit to Rothesay.  


