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1. Introduction 

This report presents analysis of the findings from the survey of residents, 
businesses and visitors based in Campbeltown and its ‘hinterland’1.  

1.1 Background 

Argyll & Bute Council has developed a long-term approach to the 
regeneration of five key towns making up the CHORD Programme.  Funding 
totalling more than £30 million has been allocated to CHORD for the delivery 
of 10 key projects. 

The aim of the CHORD Programme is to contribute to the creation of an 
attractive, well connected and modern economy.  The three proposed 
projects for Campbeltown are: 

 to redevelop the existing Marina to increase the number of berths 
from 40 to 145 and improve/install associated marina facilities to 
capture a greater share of the recreation sailing market; 

 the regeneration of the Kinloch Road are; and 

 to promote a Townscape Heritage Initiative (THI) part funded by the 
Heritage Lottery Fund. 

The perception surveys were undertaken in order to establish a baseline 
position for Campbeltown so that future changes in public perception can be 
measured against it. 

1.2 Approach 

The survey approach comprised of three main elements: 

 survey of residents: a postal survey was sent to 1,000 residents in 
Campbeltown (750 in the town and 250 in the ‘hinterland’) in May 
2010.  Residents were given three weeks to respond to the survey. In 
total 195 responses were received, a response rate of 20%; 

 business survey: telephone surveys were undertaken with 30 
businesses based in Campbeltown in May 2010; and  

                                                      
1
The ‘hinterland’ area was defined by the following 2003 Census Area Statistics (CAS) wards: 

Campbeltown Central, East Central Kintyre, North & West Kintyre and South Kintyre. 
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 in-street survey: face-to-face interviews with 101 visitors to the town 
on Sunday 30th May, undertaken by IBP (market research company). 

1.3 Structure of the Report 

The remainder of this report is structured as follows: 

 Section 2 presents an analysis of the results from the survey of 
residents; 

 Section 3 presents an analysis of the results from the business 
survey; 

 Section 4 presents an analysis of the results from the in-street 
survey; and 

 Section 5 provides a brief summary of the key findings from the 
three surveys. 
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2. Resident Survey 

Questionnaires were posted to 1,000 residents in Campbeltown in May 
2010.  In total 196 responses were received, representing a response rate of 
20%. 

2.1 Background 

The gender breakdown of survey respondents is: 39% male and 61% female. 
The age group of the respondents is shown in Figure 2.1. 

Figure 2.1: Age Group of Respondents 
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Note: N=193 

The majority of the respondents are over the age of 45 (75%), with one 
quarter aged under 45 years (25%).  The size of the respondent group 
tended to be larger the older the group: 33 (17%) residents reporting they 
are aged 46-55; 48 (25%) reporting they are aged 56-65 and 64 (33%) 
reporting they are aged over 65. 

The survey asked respondents to detail their employment status.  The 
results are reported in Figure 2.2 over. 
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Figure 2.2: Employment Status 
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N=192 

The largest proportion of responses came from those who are retired (43%), 
followed by people employed full-time (30%). 

The survey asked residents about the length of time that they have lived in 
Campbeltown or the surrounding ‘hinterland’.  The results are reported in 
Figure 2.3. 

The figure shows that the majority (83%) of residents have lived in 
Campbeltown/the ‘hinterland’ for over 10 years. 

Figure 2.3: Length of Time Living in Campbeltown/’Hinterland’ 
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2.2 Frequency of Visits to Campbeltown Town 
Centre 

Residents were asked if they use Campbeltown town centre.  Some 178 (99%) 
indicated that they do with only one (1%) reporting that they do not.  Of 

those residents that do visit Campbeltown, the reasons why they visit are 
presented in Table 2.1. 

Table 2.1: Reasons for Visiting Campbeltown Town Centre 

 Number % 

Shopping 177 93% 

Doctor/dentist 140 74% 

Cafe/restaurant 118 62% 

Library/council services 105 55% 

Visiting friends and relatives 78 41% 

Pub 67 35% 

Recreation 67 35% 

Bus station 67 35% 

Work 63 33% 

Park/play areas 50 26% 

Marina 21 11% 

Resource centre 11 6% 

Other 6 3% 

Note: N=190, multiple responses allowed.  

The vast majority of residents who answered this question (93%) said that 
they visit the town centre for shopping, followed by doctor/dentist (74%) 
and visiting a cafe/restaurant (62%).  Other popular reasons include using 
library/ council services (55%) and visiting friends and relatives (41%). 

Residents were asked how often they visit Campbeltown town centre and 
how their frequency of visits has changed over the last three years. 

Figure 2.4 reports how often respondents visit Campbeltown town centre 
during the day and at night. 
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Figure 2.4: Frequency of Visits to Campbeltown Town Centre 
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Note: N=193 (during the day) N= 145 (at night) 

Of the respondents that answered this question, the majority (93%) 
reported that they visit Campbeltown on a regular basis during the day, with 
63% visiting daily and a further 30% visiting 2-3 times a week. 

Fewer respondents reported how often they visit at night.  We would 
assume that the majority of residents that did not respond to this rarely, if 
ever, visit the town centre at night.  Of those that did answer, 19% visit daily, 
29% visit 2-3 times a week and 27% visit a few times a month.   

Having answered how often they visit, residents were asked to indicate 
whether the frequency of their visits has changed over the last three years.  
Figure 2.5 reports the responses. 
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Figure 2.5: Change in Frequency of Visits to Campbeltown Town Centre 

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

Visit more now No change Visit less now

9%

80%

11%

5%

70%

25%

During the day At Night
 

Note: N=188 (during the day), N=148 (at night) 

Of those that visit during the day, 80% stated that there is no change in the 
frequency of their visits with 9% reported that they visit more and 11% 
reporting that they visit less now than three years ago. 

A similar pattern has emerged for those visiting the town centre at night but 
with the results more exaggerated.  70% of respondents reported no change 
in the frequency of their visits, but only 5% reporting that they visit more, 
and 25% reporting that they visit less now than three years ago. 

Various reasons were given for the change in frequency of visits by the 
residents.  Commonly reported reasons for increased use include: 

 being more active; and 

 a change in family circumstances. 

The most commonly reported reasons for why residents visit less during the 
day than they did three years ago include: 

 a lack of things to do in the town centre; 

 a poor selection and quality of shops; 

 socialising less; and 

 visit Tesco and Co-op more now. 
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A larger proportion of residents stated that they visit less at night.  The 
reasons given by residents as to why they visit less at night than they did 
three years ago include: 

 anti social behaviour/don’t feel safe at night; and 

 a lack of choice of pubs/restaurants; and 

 less money to spend. 

It is also important to note, however, that the majority of respondents (75%) 
were aged over 46 years – an age group that would traditionally be expected 
to use the town centre less as they mature. 

Residents were asked what could be done to encourage them to visit 
Campbeltown town centre more often and Table 2.2 provides details. 

Table 2.2: What could be done to Encourage You to Visit Campbeltown 
Town Centre More Often? 

 Number % 

Better/more variety and quality of shops 35 31% 

Better choice of bars/restaurants/cafes 13 12% 

More entertainment/attractions 13 12% 

Improved shop fronts 13 12% 

More/better parking 11 10% 

Improved maintenance of roads/pavements 10 9% 

More pedestrianised areas 9 8% 

Improved public spaces and street furniture 6 5% 

Improved security in town centre 2 2% 

More public toilets 2 2% 

Better/more frequent public transport 1 1% 

Improved Marina 1 1% 

Note: N=113, multiple responses allowed 

 
Nearly one third of respondents (31%) stated that if there was better/more 
variety and quality of shops then they would visit the town centre more 
often. 

Other popular suggestions given included: a better choice of bars/ 
restaurants and cafes (12%), more entertainment and attractions (12%) and 
improved shop fronts.  
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2.3 Level of Spend 

The average level of spend of the residents was also captured by the survey 
and is reported in Figure 2.6. 

The residents reported a fairly mixed level of spending.  For shopping, the 
majority of residents spend more than £10 (72%), with 28% spend less than 
£10.  For eating/drinking, just over half (51%) spend more than £10, with 
28% spending between £5 and £10. 

Of the residents that reported their spending level on ‘other’, just under half 
(45%) spend more than £10, 29% spend between £5-£10 and 18% spend less 
than £5.  Only one respondent reported what the ‘other’ activity was, 
identified as petrol. 

Figure 2.6: Spend on Visits to Campbeltown Town Centre 
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Note: N=177 (shopping), N=152 (eating and drinking) N=45 (other) 

Respondents also indicated how their level of spending has changed over 
the last three years: 

 spend more – 35% (65); 

 no change – 46% (86); and 

 spend less – 20% (37). 
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Some 46% of residents report there has been no change in their spending 
with just over one third spending more now than three years ago.  One fifth 
(20%) spend less now than three years ago.  

Various reasons were given for the change in spend by the residents.  Of 
those that spend more than three years ago, main reasons include: 

 inflation on price of goods; 

 better shops; 

 a change in living circumstances; and 

 an increase in disposable income. 

Main reasons given by those that spend less than three years ago included: 

 less money to spend; 

 poor choice of shops; and 

 less people living at home. 

2.4 Travel to Campbeltown Town Centre 

Residents were asked to indicate how they normally travel to Campbeltown 
town centre, results are reported in Figure 2.7. 

Figure 2.7: Method of Transport 
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Note: N=192, multiple responses allowed 

The most popular methods of transport for residents of Campbeltown are by 
car (65%) and walking (48%). 
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2.5 Residents Who Do Not Use Campbeltown Town 
Centre 

As well as finding out the reasons why people use Campbeltown town 
centre, the survey also tried to establish reasons why some residents do not 
use the town centre. 

Only one respondent reported that they do not visit Campbeltown town 
centre on a regular basis.  However, 21 residents provided reasons for why 
they never visit the town centre during the day or at night.  The main 
reasons given were: 

 the threat of anti-social behaviour; 

 they have no need to/don’t want to go out at night; and 

 a lack of things to do in the town centre. 

2.6 Perceptions of the Town Centre 

Residents were asked to what extent they agreed with a number of 
statements relating to Campbeltown town centre.  Responses are provided 
in Table 2.4, with key points including: 

 over half (61%) disagree with the statement that there is a good 
quality and variety of shops; 

 the majority (55%) strongly disagree/disagree that there is a good 
quality/variety of pubs and restaurants; 

 most think that the streets are well lit (76% strongly agree/agree); 

 the majority (64%) would recommend the town to visitors/tourists; 

 the vast majority feel safe during the day (95% strongly agree/agree) 
with a lower proportion (67%) feeling safe at night; 

 nearly two thirds disagree (64%) that it is easy to park in the town 
centre; 

 over two thirds agree that public transport links are good (70%); 

 the majority agree that the town centre is safe for pedestrians (61%); 

 the vast majority agree that the coastal location and sea views are a 
key attraction (94% strongly agree/agree); 

 half agree that the streets are clean and tidy but half do not; 
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 two thirds (68%) do not agree that the appearance of buildings and 
street furniture are good but 59% agree that the appearance of the 
public spaces in the town centre are good; 

 the vast majority (94%) agree that the Marina is an important asset 
for the town centre;  

 the vast majority (81%) agree that there is enough green space; and 

 over half (59%) disagree that Campbeltown is a lively and bustling 
town. 

Residents have clear views on the town centre, with the majority able to 
provide an agree/disagree response to most questions. On only six issues 
more than 5% of respondents had no opinion: 

 there are good public transport links there: (12%); 

 I feel safe at night: (8%); 

 there is a good quality/variety of pubs and restaurants (7%) 

 the streets are well lit (6%); 

 you would recommend the town to visitors (6%); and 

 it is easy to park there (6%). 

The strongest opinions held (scoring over 25%) relate to: 

 the coastal location and sea views are a key attraction: (49% strongly 
agree); 

 the Marina is an important asset for the town centre (40% strongly 
agree); and 

 I feel safe during the day: (28% strongly agree). 
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Table 2.4: Campbeltown Town Centre 

 Strongly Agree Agree Disagree 
Strongly 
Disagree 

No Opinion Total 

 Number % Number % Number % Number % Number % Number % 

There is a good quality and variety of shops 10 5% 61 33% 70 37% 44 24% 2 1% 187 100% 

There is good quality/variety of pubs & restaurants 7 4% 63 35% 72 40% 27 15% 13 7% 182 100% 

The streets are well lit 11 6% 132 70% 23 12% 12 6% 11 6% 189 100% 

You would recommend the town to visitors/tourists 11 6% 106 58% 41 23% 13 7% 11 6% 182 100% 

I feel safe during the day 54 28% 128 67% 2 1% 5 3% 1 1% 190 100% 

I feel safe at night 23 13% 99 54% 36 20% 9 5% 15 8% 182 100% 

It is easy to park there 13 7% 44 24% 69 37% 50 27% 11 6% 187 100% 

There are good public transport links there 16 9% 114 61% 19 10% 15 8% 23 12% 187 100% 

The town centre is safe for pedestrians (i.e. crossing the road) 10 5% 107 56% 55 29% 18 9% 2 1% 192 100% 

The coastal location and sea views are a key attraction 93 49% 85 45% 10 5% 2 1% 1 1% 191 100% 

The place has clean and tidy streets 12 6% 81 43% 70 37% 24 13% 1 1% 188 100% 

The appearance of buildings and street furniture are good 3 2% 53 28% 85 45% 44 23% 5 3% 190 100% 

The appearance of the public spaces in the town centre are good 13 7% 97 52% 48 26% 21 11% 7 4% 186 100% 

The Marina is an important asset for the town centre 77 40% 104 54% 5 3% 0 0% 7 4% 193 100% 

There is enough green space 24 13% 127 68% 27 14% 6 3% 3 2% 187 100% 

Campbeltown is a lively and bustling town 7 4% 65 34% 84 44% 28 15% 6 3% 190 100% 
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Residents were asked to state how satisfied they are with Campbeltown 
town centre; Figure 2.8 illustrates the responses. 

Figure 2.8: Satisfaction with Campbeltown Town Centre 
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Note: N=190 

As the figure highlights, only 4 in 10 respondents (39%) reported that they 
are quite satisfied/very satisfied with the town centre, with a similar number 
(37%) reporting that they are not very satisfied/not satisfied at all. 

Following this, residents were asked to indicate from a list which aspects of 
the town they would like to see improved.  Results are reported in Table 2.5.  

Table 2.5: Improvements to Campbeltown Town Centre 
 Number % 

Appearance of streets/buildings 163 84% 

Visitor facilities 155 80% 

Parking 127 66% 

Public conveniences 119 61% 

Maintenance/cleanliness 106 55% 

Kinloch Road 102 53% 

Pedestrian access/crossing 94 49% 

The Marina 92 47% 

The Conservation Area 73 38% 

Outdoor meeting space 51 26% 

Street lighting 43 22% 

Public transport links 34 18% 

Other 22 11% 

Nothing 2 1% 

Note: N=194, multiple responses allowed 
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Two of the main improvements cited by residents were the appearance of 
streets/buildings and visitor facilities (84% and 80% respectively). 

“Other” suggestions included: 

 more policing of the streets; 

 more things to do for younger people; 

 cleaning up of dog dirt; and 

 a more welcoming environment for visitors. 

Other popular responses included parking (66%), public conveniences (61%), 
and maintenance/cleanliness (55%). 

Residents were asked whether, if these improvements were made, they 
would visit Campbeltown town centre more often.  Results are reported in 
Figure 2.9. 

Figure 2.9: Visit Town Centre More Often 
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Note: N=184 

Responses were positive, with 53% indicating that they would definitely visit 
the town centre more and a further 25% stating that they might start visiting 
more often.   

Those that said it would make no difference were asked to provide reasons 
for this and the most commonly cited response was that they already visit 
daily/regularly either because they work or live in the town already. 
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2.7 Other Coastal Towns 

In the final section of the survey residents were asked to compare the 
attractiveness of Campbeltown to a number of other coastal towns.  Figure 
2.10 reports the responses. 

Figure 2.10: Attractiveness of Campbeltown Compared to Other Coastal 
Towns 
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Note: N=184 (Inveraray), N=182 (Oban), N=133(Largs), N=126 (Troon), N=138 (St Andrews) 

It is clear from the responses that Campbeltown is not considered an 
attractive location compared with other locations.  For each of the towns, 
the majority of residents considered Campbeltown to be less attractive, 
apart from Inveraray. 

Under half of respondents rate the town as attractive/very attractive 
compared to Inveraray, 41% (the most favourable comparator), whilst only 
20% rate it as attractive/very attractive compared with St Andrews (the least 
favourable comparator). 

Residents were also asked to state why they visit these other town centres 
and were given a choice of responses.  The answers are reported in Table 
2.7.  
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Table 2.7: Why Visit These Other Centres 

 Number % 

Better shops 124 78% 

Better range of places to eat/drink 118 74% 

Better value for money 69 43% 

Better range of facilities 68 43% 

Better quality environment 48 30% 

Easier to park 34 21% 

Better transport links 29 18% 

Other 19 12% 

I feel safer there 3 2% 

Note: N=160, multiple responses allowed 

The main reasons that residents of Campbeltown visit these other centres is 
for better shops (78%) and a better range of places to eat/drink (74%).  
Other reasons include better value for money (43%), better range of 
facilities (43%) and a better quality environment (30%). 

“Other” consisted of: 

 day trip; 

 visit friends and family; and 

 more attractions. 

Finally respondents were asked to indicate how much they spend in each of 
these centres on average. Results are reported in Figure 2.11. 

Figure 2.11: Spend on Visits to Other Centres 
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Note: N=156 (shopping), N=152 (eating), N=76 (other) 
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Residents’ level of spend on shopping and eating in these other centres is 
different to that in Campbeltown.  For shopping, 73% spend more than £30, 
nearly double the percentage of people spending that amount in 
Campbeltown.  For eating, 38% spend more than £30, compared with 18% 
spending that amount in Campbeltown. 

With regards to spend on ‘other’ aspects in these other centres, 62% spend 
more than £30, a higher proportion than in Campbeltown (20%).  This may 
be because residents visiting these other centres are day visitors and are 
potentially staying overnight so will incur a higher level of spend. 

2.8 Summary 

In total 195 residents completed the survey, representing a response rate of 
20%.  The majority of the residents that took part in the survey were 
residents who have been living in Campbeltown/the surrounding area for 
over 10 years. 

The main issues with the town have been identified as a lack of things to do 
and the threat of anti-social behaviour, especially at night. 

Residents offered various suggestions as to what might encourage them to 
visit Campbeltown town centre more often.  These were mainly related to 
better/more variety and quality shops and bars/restaurants and cafes. 

The main reasons the residents of Campbeltown stated that they visit other 
town centres are because they offer better shops and better places to eat 
and drink. 
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3. Business Survey 

A survey of 30 businesses was undertaken to gather views on Campbeltown 
town centre and the proposed CHORD Projects. 

3.1 Introduction 

It was agreed with the client that we would target businesses within the 
town centre.  In total 30 businesses were interviewed by telephone. 

The survey was a mix of open ended and multiple choice questions and 
gathered information on: 

 business background; 

 physical infrastructure; 

 business performance; and 

 views on the town centre. 

3.2 Background 

The survey gathered information on the nature of the business and the 
length of time they had been operating from their current address in 
Campbeltown.  The businesses that took part in the survey were at a variety 
of stages in the business cycle, with the oldest business established in 1901 
and the youngest forming as recently as 2009.  Figure 3.1 provides details on 
the length of time that the businesses have been operating. 

Figure 3.1: Length of Time Business has been Operating 
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Table 3.1 reports the industries that the businesses operate in. 

Table 3.1: Nature of Main Business Activity 

 Number % 

Retail 17 56% 

Clothes  (3) (10%) 

Books (2) (7%) 

Hardware (2) (7%) 

Sports Equipment (1) (3%) 

General Discount Store (1) (3%) 

Pottery (1) (3%) 

Photographer (1) (3%) 

Agriculture (1) (3%) 

Gift Shop (1) (3%) 

Signs (1) (3%) 

Florist (1) (3%) 

Charity Shop (1) (3%) 

Newsagent (1) (3%) 

Cafe/Restaurant 3 10% 

Hotel/Guest House 2 7% 

Bank/Financial Services 2 7% 

Art Gallery  1 3% 

Radio Station 1 3% 

Vet 1 3% 

Printers 1 3% 

Tourist Information 1 3% 

Fuel Merchants 1 3% 

Total 30 100% 

The businesses that participated in the survey are engaged in a wide range 
of activities, with various types of retail accounting for over half of the 
respondents. 
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3.3  Physical Infrastructure 

The businesses were asked if they would like to change the size of their 
current business premises to make it smaller, larger or no change: 

 larger – 47%; 

 no change – 53%; and 

 smaller – 0%.  

Responses were split, with 47% identifying a desire for larger premises, 
demonstrating a positive view of future growth potential. 

Businesses were asked to provide reasons for their responses and the most 
commonly cited reasons for wanting larger premises included: 

 to carry more stock/for storage; and 

 to expand the business. 

The most commonly cited reasons given for making no change to the size of 
the premises included: 

 happy with current size;  

 suits current level of trade; and 

 recently increased the size of the premises. 

Over a quarter of the respondents (27%) plan to make investment in their 
business premises over the next three years and the main reason for doing 
so is general maintenance and upkeep of the premises.  The types of 
investment that the businesses plan to make include: 

 ongoing internal and external refurbishments; 

 external painting/shop front improvements; and 

 roof repairs. 

The businesses that do not plan to make any investment in their premises 
over the next three years cited that this was either because the premises has 
recently been improved or there is no need to invest, they have no money to 
do so or the premises are leased and they would not make any investment. 

Nearly all of the businesses (93%) reported that they are aware of the 
proposals for the Campbeltown CHORD projects. 



 

Campbeltown Perception Surveys Report: Argyll & Bute Council 22 

Those businesses that were aware were asked if the proposed town centre 
regeneration projects have influenced the planned level of investment in 
their premises.  Of the 27 that provided a response, only two said that it has 
positively influenced the level of investment. 

3.4 Business Performance 

In order to find out whether visitors make up a significant proportion of sales 
in the local shops, we asked businesses to estimate what percentage of their 
customers are locals/regulars and what proportion are visitors.  Table 3.2 
illustrates the responses. 

Table 3.2: Proportion of customers - Regulars/Locals  

Number  % of customers (locals) % of customers (visitors) 

12  90-100% 0-10% 

7  70-85% 15-30% 

8  50-65% 35-50% 

1  20-45% 55-80% 

2  0-10% 90-100% 

Note: N=30 

Most businesses reported that more than 70% of their customers are made 
up by locals/regulars: seven businesses stated that 70-85% of their 
customers are locals and a further 12 businesses stated that 90-100% of 
their trade is from locals.  Only three businesses reported that less than half 
of their customers are local. 

Businesses were asked to provide details of their current levels of gross 
annual turnover and profit.  Figure 3.2 shows the responses. 
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Figure 3.2: Gross Annual Turnover and Profit 
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N=16(turnover), N=14 (profit). All businesses did not respond to this question as they were 
unable or unwilling to divulge information on their financial performance.  

More than half of the businesses that provided information reported having 
a turnover of less than £100,000: with 25% reporting a turnover of under 
£49,999 and 31% reporting a turnover between £50,000 and £99,999.  In 
terms of profit, most of the businesses (79%) are making a profit of under 
£49,999. 

Businesses were asked whether they expect turnover/profit to increase over 
the next three years, and of the 27 businesses that answered this question 
15 (56%) expect that it will rise.  The reasons given for this included: 

 improvements to business property; 

 business expansion; 

 more visitors to the town; 

 it has been gradually increasing and hope it continues; and 

 the general improvement in the economy. 

The reasons given by the 12 businesses as to why turnover/profit will not 
increase over the next three years included: 

 the economic climate; 

 a decline in visitor numbers; and 
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 the impact of Tesco. 

Businesses were asked how confident they are about their future business 
performance in Campbeltown and Figure 3.3 reports the responses. 

Figure 3.3: Future Business Performance in Campbeltown 
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Note: N=30 

Almost two thirds (63%) of respondents reported that they are confident/ 
very confident about their future business performance in Campbeltown, 
with 24% reporting that they were not/not at all confident. 

Nearly all of the businesses (24 out of 30, 80%) reported that the proposed 
regeneration works have not affected their level of business confidence.  
The remainder (6, 20%) stated that it has affected them positively. 

Businesses were asked to provide information on their current employee 
numbers.  Results are reported in Figure 3.4 over. 

 

 

Generally 
speaking, 

businesses are 
confident about 

their future 
business 

performance.  



 

Campbeltown Perception Surveys Report: Argyll & Bute Council 25 

Figure 3.4: Current and Future Employment 
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Note: N=30 (2010 employment levels), N=24 (2013 employment levels) 

All businesses that were interviewed were SMEs.  Nearly all of the 
businesses (86%) employ less than 11 people. 

Of those businesses (25) that forecast what their employment levels would 
be in three years’ time, 6 businesses predicted that their staff numbers 
would decrease, and five hoped for the number to increase.  The remaining 
14 businesses expect their staff numbers will remain the same. 

Although businesses were optimistic about their future business 
performance, they have not indicated that this would have any impact on 
their future employment levels.  This could be due to the small size of the 
businesses and also the number of businesses who reported being content 
with the size of their premises. 

The reasons given as to why businesses do not expect the number of 
employees to change over the next three years include: 

 not expecting a significant increase in turnover; 

 lack of space for more staff; 

 already have enough staff; and 

 it is a family run business. 

Those who reported staffing levels increasing in the next three years gave 
the following reasons: 

 wish to stay open later at night; 

 hoping to increase turnover with online sales; and 

 want to spend less days working. 
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The businesses provided information on how their employees travel to work.  
The main methods tend to be by car or walking, as indicated by 20 and 19 
businesses respectively.   

3.5 Views on the Town Centre 
This section of the survey asked businesses to assess the standard of access 
and car parking in Campbeltown. The results are shown in Figure 3.5. 

Figure 3.5: Standard of Access  
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Note: N=29 for road access, N=27 for bus access, N=30 for parking and N=30 for pedestrian 
access. 

The majority of businesses reported that pedestrian access (93%) and bus 
access are good/very good (81%).  Nearly half of the businesses rated road 
access as adequate (48%), with a further 31% of businesses rating it as good.  
Parking access was deemed to be poor with 83% of the businesses rating it 
as poor/very poor.  This was mainly due to a lack of spaces. 

Availability of car 
parking spaces is a 

key concern for 
businesses. 
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When asked to comment on the strengths of the town centre, half of the 
businesses that answered (10) rated the shops (range and friendly welcome) 
as the main asset.  Other responses included: 

 bars and restaurants (4); 

 the compact town centre (4); 

 the appearance of the streets and buildings (4); and 

 the Waterfront (2). 

When asked to describe any weaknesses about the town the responses were 
varied.  The responses included:  

 the shops (poor choice, appearance and opening times) (17); 

 parking (6); 

 run down/empty shops and buildings (3); 

 cleanliness and maintenance (3); 

 the supermarkets (2); 

 the marina (1); and 

 a lack of disabled facilities (1). 

Businesses were asked to suggest what impact they think the CHORD 
projects will have on the town.  The responses were all positive and the main 
suggestions included: 

 more visitors to the town; 

 improved shop fronts; and 

 appearance of the town centre improving. 

Businesses were asked to display their level of agreement with a number of 
statements relating to Campbeltown town centre.  These are reported in 
Table 3.3 below: 

 60% agree that there is a good quality and variety of shops but 56% 
disagree that there is a good quality and variety of pubs/restaurants; 

 the vast majority (90%) agree that the streets are well lit; 

 the vast majority (84%) would recommend the town to visitors/ 
tourists; 

 all business respondents feel safe during the day and a slightly lower 
proportion (86%) reported feeling safe at night; 
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 over three quarters (77%) disagree that it is easy to park in the town 
centre; 

 over three quarters (77%) agree that the public transport links are 
good; 

 the majority (93%) agree that it is safe for pedestrians to walk 
through the town; 

 all businesses agree the coastal location and sea views are a key 
attraction; 

 the majority (80%) agree that the town has clean and tidy streets; 

 just under three quarters (70%) disagree that the appearance of 
buildings and street furniture are good; 

 84% believe that the appearance of public spaces in the town centre 
are good; 

 the vast majority (90%) agree with the statement that there is 
enough green space; and 

 business opinion is split over the statement Campbeltown is a lively 
and bustling town: 53% agree but 46% disagree. 
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Table 3.5: Campbeltown Town Centre 

 

 Strongly Agree Agree Disagree 
Strongly 
Disagree 

No Opinion Total 

 Number % Number % Number % Number % Number % Number % 

There is good quality and a variety of shops 2 7% 16 53% 10 33% 2 7% 2 0% 30 100% 

There is good quality/variety of pubs & restaurants 0 0% 13 43% 16 53% 1 3% 1 0% 30 100% 

The streets are well lit 3 10% 24 80% 1 3% 0 0% 0 7% 30 100% 

You would recommend the town to visitors/tourists 14 47% 11 37% 5 17% 0 0% 0 0% 30 100% 

I feel safe during the day 25 83% 5 17% 0 0% 0 0% 0 0% 30 100% 

I feel safe at night 16 53% 10 33% 3 10% 0 0% 0 3% 30 100% 

It is easy to park there 0 0% 7 23% 8 27% 15 50% 0 0% 30 100% 

There are good public transport links there 3 10% 20 67% 3 10% 2 7% 2 7% 30 100% 

The town centre is safe for pedestrians 7 23% 21 70% 2 7% 0 0% 0 0% 30 100% 

The coastal location and sea views are a key attraction 25 83% 5 17% 0 0% 0 0% 0 0% 30 100% 

The place has clean and tidy streets 5 17% 19 63% 6 20% 0 0% 0 0% 30 100% 

The appearance of the buildings and street furniture are good 0 0% 9 30% 19 63% 2 7% 2 0% 30 100% 

The appearance of the public spaces in the town centre are good 5 17% 20 67% 5 17% 0 0% 0 0% 30 100% 

There is enough green space 8 27% 19 63% 3 10% 0 0% 0 0% 30 100% 

Campbeltown is a lively and bustling town 0 0% 16 53% 13 43% 1 3% 1 0% 30 100% 
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It is clear from the table that businesses hold strong and clear views about 
the town, with very few respondents selecting “no opinion”.  Businesses 
generally hold more positive than negative views about the town centre 
with four issues rated ‘strongly agree’ by 40% of respondents or more: 

 the coastal location and sea views are a key attraction: (83%); 

 I feel safe during the day: (83%); 

 I feel safe at night: (53%); and 

 I would recommend the town to visitors/tourists: (47%). 

Whilst only one topic scored highly against “strongly disagree” (50% of 
respondents strongly disagree that it is easy to park in Campbeltown), two 
other aspects received strong poor ratings: 

 70% disagree/strongly disagree that the appearance of buildings and 
street furniture are good; and 

 56% of respondents disagree/strongly disagree that there is a good 
quality/variety of pubs and restaurants. 

The key issues emerging from the business survey correspond to those given 
by residents with both reporting similar views on almost everything, for 
example: the sea views are a key attraction; Campbeltown is safe during the 
day and night (for both surveys there was a smaller percentage that did not 
feel safe at night); and they would recommend the town to tourists/visitors.  
Both survey results also show dissatisfaction with parking, but this was 
expressed to a stronger degree by businesses than residents (77% and 64%, 
respectively). 

However, there is a key difference in opinion between the surveys on views 
on the variety and quality of shops.  A larger proportion of business 
respondents said that they strongly agree/agree that there is a good quality 
and a variety of shops (60%) compared to only 38% of residents. 

Businesses were offered a range of options for aspects of Campbeltown that 
they would like to see improved.  These are shown in Figure 3.6 over. 
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Figure 3.6: Aspects of Campbeltown would like to see improved 
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Note: N=30, multiple responses allowed 

The majority of businesses think that improvements are required for: 

 The Conservation Area; 

 Kinloch Road; 

 visitor facilities (90%); 

 public conveniences (90%); 

 appearance of streets/buildings (87%); 

 the Marina (87%); and 

 parking (80%). 

In addition, more than half of all business respondents would like to see 
maintenance/cleanliness of the streets improved.  Only 37% thought that 
pedestrian access needs improvement, 33% thought the outdoor meeting 

space needed improvement and 33% thought public transport links need 
improved.  These responses correspond to previous Table 3.5 and the 
resident survey. 

‘Other’ responses with suggested improvements consisted of: 

 improving the look of the empty shop units and try to fill the vacant 
units; 

Businesses 
identified that 
they would like 

to see 
improvements to 

visitor centres, 
public 

conveniences, 
appearance of 

streets/buildings 
and the Marina. 



 

Campbeltown Perception Surveys Report: Argyll & Bute Council 32 

 more facilities at the waterfront; and 

 better use of Campbeltown Loch. 

Finally, businesses were asked if they had any other comments, and in total 
27 provided a response.  The responses included: 

 the new Tesco store will have a negative impact on town centre 
businesses; 

 a train service would encourage more visitors to the town; 

 the appearance of the town centre should be improved; and 

 there should be more/better facilities for visitors. 

3.6 Summary 

In total 30 businesses were interviewed.  Most had been operating in 
Campbeltown for less than 20 years and over half were retail businesses. 
The majority of businesses were confident about their future performance in 
Campbeltown, with six businesses (20%) indicating that the regeneration 
works had positively affected this level of confidence. 

All businesses agreed that the sea views and location of the town are a 
major attraction for tourists and that they felt safe during the day.  When 
asked what they thought the strengths of the town centre are, half of the 
businesses indicated the shops as the main asset because of their range and 
the friendly welcome from the business owners and staff.  However, 17 of 
the businesses cited the shops as one of the main weaknesses in the town 
centre due to the poor choice, the appearance and short opening times. 

The aspects of Campbeltown that the businesses would most like to see 
improved are the Conservation Area, Kinloch Road, the Marina and visitor 
facilities.  The new Tesco in Campbeltown is seen as a major threat to the 
future of the town centre businesses. 
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4. In-Street Survey 

A survey of 100 town centre users was undertaken to gather views on 
Campbeltown town centre and the proposed CHORD Projects.  The survey 
team was asked to target visitors to Campbeltown, residents views having 
been sought via the residential postal survey as outlined in Chapter 2.  

4.1 Introduction 

In total 101 people were interviewed in the town centre, 95% of which were 
visitors to Campbeltown. 

The survey was a mix of open ended and multiple choice questions and 
gathered information on: 

 background details; 

 how often they visit and why; 

 level of spend; and 

 views on the town centre. 

4.2 Background 

The gender breakdown of survey respondents was: 48% male and 52% 
female.  The age group of the respondents is shown in Figure 4.1. 

Figure 4.1: Age Group of Respondents 
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One quarter of all respondents were aged between 26-35 years, followed by 
those aged 36-45 years and 46-55 years (23%). 

Respondents were asked to provide their current employment status.  The 
results are shown in Figure 4.2. 

Figure 4.2: Employment Status 
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Note: N=101 

Just over two thirds reported that they are employed full-time (67%), 
followed by retired (14%). 

Respondents were asked to indicate whether they are a visitor to 
Campbeltown or resident of the area.  Results are reported in Figure 4.3. 

Figure 4.3: Reason for being in Campbeltown 
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Of the 101 people that took part in the survey, the vast majority (95%) were 
visitors to Campbeltown.  The remainder of the sample were residents of the 
surrounding area (4%) or commuters to Campbeltown (1%). 

First of all, visitors were asked for their place of permanent residence.  Of 
the 94 visitors, 84 provided a response.  Table 4.1 shows the responses. 

Table 4.1: Origin of visitors 

 Number % 

West of Scotland (excluding Glasgow) 23 27% 

Glasgow 16 19% 

England 16 19% 

Greater Glasgow 8 10% 

North Scotland 6 7% 

East of Scotland 5 6% 

Central Scotland 4 5% 

Europe 3 4% 

South of Scotland 1 1% 

Northern Ireland 1 1% 

USA 1 1% 

Total 84 100% 

Note: N=84 

Over a quarter of visitors (27%) were from the West of Scotland (excluding 
Glasgow), followed by those from Glasgow and England (both 19%).  Three 
visitors indicated that they were visiting from Europe, one from the USA and 
one from Northern Ireland.  The remainder came from elsewhere in 
Scotland. 

The 94 visitors were asked if they would be staying overnight in 
Campbeltown, with 68 (72%) respondents indicating that they would be and 
26 (28%) that they would not.  Of the 68 visitors who reported they would be 
staying overnight, all provided a response as to what type of accommodation 
they would be staying in/had stayed in the previous night.  The results are 
reported in Figure 4.4. 
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Figure 4.4: Type of accommodation used while staying in Campbeltown 
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Note: N=68 

Two fifths of visitors indicated they were staying/would be staying in with 
friends or relatives, followed by those staying in a guest house/B&B (24%). 

Visitors were asked to detail the location in which they would be staying.  All 
but one of the 68 staying visitors provided an answer; 56 reported that they 
would be staying in Campbeltown; five staying in Machrihanish; three 
staying in Tarbert; one staying in Southend; one in Carradale and one in 
Glenbarr.  

Visitors were also asked how many nights they would be staying in their 
accommodation.  The results are reported below in Table 4.2. 

Table 4.2: Length of Stay 

 Number % 

1 night 11 17% 

2-4 nights 51 77% 

5-7 nights 4 6% 

Total 66 100% 

Note: N=66 

The majority of visitors to Campbeltown will stay between two and four 
nights (77%), with under a fifth staying for one night and only 6% staying for 
between 5-7 nights. 

The average length of stay of the visitors is 2 nights. 
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4.3 Visits to the Town Centre 

This section of the survey gathered information about respondents visits to 
Campbeltown town centre. 

The survey asked all participants how long they have been coming to 
Campbeltown town centre.  The results are reported in Figure 4.5. 

Figure 4.5: Length of time coming to Campbeltown town centre 
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Note: N=101 

Just under a third of the respondents indicated that this was their first time 
visiting Campbeltown, but over a third (38%) have been visiting the town 
centre for over 10 years. 

Those that stated this was their first visit were asked why they were in 
Campbeltown.  Table 4.3 shows the responses. 

Table 4.3: Reason for being in Campbeltown (first visit) 

 Number % 

Recreation 15 75% 

Cafe/restaurant 6 30% 

Shopping 4 20% 

Visiting friends and relatives 3 15% 

Marina 1 5% 

Note: N=20 (11 did not provide a response), multiple responses allowed 

The main reason for being in Campbeltown was for recreation (75%), 
followed by to go to a cafe/restaurant (30%). 
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The respondents who had visited Campbeltown before were asked to 
choose from a list why they normally visit Campbeltown town centre.  The 
responses are reported in Table 4.4. 

Table 4.4: Reasons for visiting Campbeltown Town Centre 

 Number % 

Recreation 37 57% 

Visiting friends and relatives 27 42% 

Shopping 16 25% 

Cafe/restaurant 12 18% 

Work 8 12% 

Pub 2 3% 

Doctor/dentist 1 2% 

Marina 1 2% 

Note: N=65, multiple responses allowed 

The main reason for visiting the town centre was for recreation (57%).  
Second to this were to visit friends and family (42%) and to go shopping 
(25%). 

The survey asked how often respondents visit Campbeltown town centre, 
with results shown in Figure 4.6. 

Figure 4.6: Frequency of visits to Campbeltown Town Centre 
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Note: N=68 (during the day), N=62 (at night) 
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Of the respondents that answered this question, over two fifths (44%) 
reported that they visit during the day a few times a year, with a further 35% 
respondents stating they visit very occasionally. Only 7% visit during the day 
daily and 9% 2-3 times a week.  This would be expected from a survey, 
largely made up of visitors to the town. 

Slightly fewer respondents reported how often they visit at night.  Of those 
that did answer, more than half visit very occasionally (52%), 42% visit a few 
times a year and none visit daily. 

Respondents were asked if there has been any change in the frequency of 
their visits over the last three years.  The results are reported in Figure 4.7. 

Figure 4.7: Change in Frequency of visits to Campbeltown Town Centre 

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Visit more now No Change Visit less now

3%

96%

1%2%

97%

2%

During the day At night
 

Note: N=36 (during the day), N=62 (at night) 

Of those that visit during the day, the vast majority (96%) stated that there is 
no change in the frequency of their visits.  Only a small proportion stated 
that they visit more or less now than three years ago (2% and 1%, 
respectively). 

A similar pattern emerge for those visiting the town centre at night, with 
97% reporting that there is no change in the frequency of their visits. 

Only two respondents provided reasons for why their frequency of visits to 
the town centre has changed and these were that one of them doesn’t live 
in Campbeltown anymore and the other has more time off after losing their 
job. 
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The respondents were asked to include suggestions that may encourage 
them to visit the town centre more often.  The main suggestions are listed 
below in Table 4.4. 

Table 4.4: What could be done to encourage you to visit Campbeltown 
Town Centre More Often? 

 Number % 

Nothing 8 17% 

Better transport links 6 13% 

Better shops 6 13% 

Clean it up/revamp it  6 13% 

More/better restaurants/places to eat 5 11% 

Better roads/easier access 4 9% 

Better/more amenities 4 9% 

More to do 2 4% 

Family/children's  activities 2 4% 

Encourage more businesses 1 2% 

More employment 1 2% 

Too far 1 2% 

Total 46 100% 

Note: N=46 

Only 46 respondents completed this question, and of these 17% said that 
there was nothing that could be done to encourage them to visit the town 
centre more often. Of those that were able to identify topics, there was a 
broad spectrum of responses, with 13% indicating better transport links, 
13% better shops, and 13% a cleaner environment. 

Respondents were asked to detail how much they spend on an average trip 
to the town centre. Results are shown in Figure 4.8. 
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Figure 4.8: Spend on visits to Campbeltown Town Centre 
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N=86 (shopping), N=95 (eating and drinking), N=19 (other) 

For shopping, just over two fifths of respondents (43%) spend more than 
£10, 24% spend between £5-£10, 23% spend nothing and 9% spend less than 
£5.  For eating/drinking, over two thirds (68%) spend more than £10, 20% 
spend between £5-£10 and 6% spend less than £5. 

Of those that reported their spending level on ‘other’, the majority (84%) 
spend nothing, with less than a fifth (16%) spending more than £30. 

Respondents also indicated how their level of spending has changed over 
the last three years and all the 89 who provided a response to this question 
said there has been no change in their level of spending over the last three 
years. 

The survey also sought information on how respondents had travelled to 
Campbeltown town centre.  The results are shown in Figure 4.9.   
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Figure 4.9: Transport used to travel to Campbeltown town centre 
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Note: N= 99 

The most popular method of travel to the town centre was taking the car as 
reported by 89% of respondents. 

4.4 The Marina 

Two thirds of respondents reported that they would be visiting the marina 
area during their visit and the reasons for using the area are reported in 
Table 4.5. 

Table 4.5: Reasons for Visiting Campbeltown Marina 

 Number % 

To run/race 17 40% 

To watch the race 12 29% 

To look at the ships/boats 8 19% 

To take pictures 2 5% 

Have a boat there 1 2% 

To have a look around 1 2% 

To park 1 2% 

Total 42 100% 

Note: N=42 

The most commonly cited reason given by respondents for not visiting the 
marina was that they had no interest/inclination to visit as reported by 12 
respondents. 
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4.5 Views on Campbeltown Town Centre 

The survey asked respondents to describe what they like about 
Campbeltown town centre.  The main suggestions are listed below: 

 the scenery/views; 

 friendly people; 

 the shops; 

 the cleanliness; 

 the harbour; 

 it’s quiet; and 

 proximity to the water. 

Respondents were also asked to describe what they dislike about 
Campbeltown town centre.  The main issues are listed below: 

 the empty shops; 

 run down shops and buildings; 

 not much to do; 

 nothing for children/young people; and 

 lack of restaurants. 

Respondents were then shown a list of statements about Campbeltown 
town centre and asked to indicate the extent to which they agreed with that 
statement.  The results are shown in Table 4.5. 
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Table 4.5: Views on town centre 

 Strongly Agree Agree Disagree 
Strongly 
Disagree 

No Opinion Total 

 Number % Number % Number % Number % Number % Number % 

There is good quality and a variety of shops 0 0% 34 34% 44 44% 13 13% 9 9% 100 100% 

You would recommend the town to visitors/tourists 20 20% 51 52% 15 15% 5 5% 8 8% 99 100% 

It is easy to park 8 8% 69 69% 5 5% 9 9% 9 9% 100 100% 

There are good public transport links there 6 6% 25 25% 20 20% 3 3% 45 45% 99 100% 

The town centre is safe for pedestrians 4 4% 65 65% 18 18% 5 5% 8 8% 100 100% 

The coastal location and sea views are a key attraction 44 44% 53 53% 2 2% 0 0% 1 1% 100 100% 

The place has clean and tidy streets 18 18% 74 74% 5 5% 1 1% 2 2% 100 100% 

The appearance of buildings and street furniture are good 1 1% 40 40% 50 50% 5 5% 4 4% 100 100% 

The appearance of the public spaces in the town centre are good 8 8% 82 82% 8 8% 0 0% 2 2% 100 100% 

The Marina is an important asset for the town centre 24 24% 52 52% 4 4% 5 5% 15 15% 100 100% 

There is enough green space 11 11% 83 83% 3 3% 1 1% 2 2% 100 100% 

Campbeltown is a lively and bustling town 3 3% 42 42% 32 32% 15 15% 8 8% 100 100% 
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The results can be summarised as follows: 

 over half disagree/strongly disagree (57%) that Campbeltown has a 
good quality and variety of shops; 

 72% would recommend the town to visitors/tourists; 

 the majority strongly agree/agree (77%) that it is easy to park in the 
town centre; 

 less than a third (31%) agreed that there are good public transport 
links in the town centre, whereas 23% disagreed.  Just under half 
(45%) had no opinion; 

 over two thirds (69%) agreed that the town centre is safe for 
pedestrians; 

 nearly all of the respondents (97%) agreed with the statement the 
coastal location and sea views are a key attraction. Only two 
respondents disagreed; 

 respondents generally agreed that the town centre has clean and tidy 
streets (92%). However, only 42% agreed that the appearance of the 
buildings and street furniture are good with 50% disagreeing with 
this statement; 

 90% agree with the statement ‘the appearance of the public spaces 
in town centre are good’; 

 just over three quarters agreed that the Marina is an important asset 
for the town centre; 

 the majority (94%) agreed that there is enough green space; and 

 under half (45%) agreed with the statement Campbeltown is a lively 
and bustling town and 47% disagreed. 

As would be expected form the visitor group, a significantly higher 
proportion reported ‘no opinion’ to the issues.  More respondents had 
strong opinions, however, these were less positive than either the resident 
or business group, with only one topic scoring over 25% in the ‘strongly 
agree’ group, but none in the ‘strongly disagree’ group. 

The key points emerging from the visitor survey correspond to those given 
by the residents and businesses with all reporting that the coastal location 
and sea views are a key attraction and they would recommend the town to 
visitors/tourists.  
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Finally respondents were asked to choose from a list the aspects of 
Campbeltown they would like to see improved.  The responses are shown in 
Figure 4.10.   

Figure 4.10: Improvements to Campbeltown Town Centre 
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Note: N=101, multiple responses allowed 

The main issue is visitor facilities with more than half of all respondents 
(53%) citing that they need to be improved.  Other improvements that 
respondents cited were the appearance of streets/buildings (46%), the 
Marina (43%) and public conveniences (36%). 

The survey participants were offered the opportunity at the end of the 
survey to make additional comments.  Some of the comments included: 

 ferry needed to Northern Ireland/Ayrshire; 

 more/better restaurants and pubs; and 

 more seating. 

4.6 Summary 

In total, 101 people were interviewed in Campbeltown town centre, 95% of 
which were visitors. Over a quarter of those came from the West of 
Scotland, with the next biggest group from Glasgow.  In total, 75% of all 
visitors came from Scotland. 
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The most common type of accommodation used was staying with friends or 
relatives, followed by those staying in a guest house/B&B.  The average 
length of stay of these visitors was 2 nights.  For 31% of the respondents it 
was their first visit to Campbeltown. 

Those that reported that their current visit was their first visit were in the 
town for recreation, going to cafes/restaurants and shopping. Those that 
have visited Campbeltown before cited recreation as the main reason for 
visiting, followed by visiting friends and family and shopping. 

Respondents liked the scenery/views of Campbeltown, as well as the 
friendly people and the shops.  They did not like so much the empty shops, 
run down appearance of shops and buildings and that there is not much to 
do. 
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5. Summary 

Overall, the responses to all three surveys were very positive, with only a 
small number of topics identified as issues that should be addressed. 

It is clear from responses that businesses are generally more positive about 
the town centre shops compared to either residents or visitors.  Businesses 
in particular identified parking as an issue.  While this was identified as an 
issue for both residents and visitors, this was not to the same extent as 
business respondents. 

Residents identified shopping as their main reason for visiting the town 
centre and the main reason identified by visitors was recreation.  When 
asked what could be done to encourage residents to visit the town centre 
more often, the top response was better/more variety and quality of shops. 

The main improvements to Campbeltown suggested by residents and 
visitors are similar with both citing the appearance of streets/buildings and 
visitor facilities.  Business respondents identified improved visitor facilities, 
public conveniences, appearance of streets and buildings, and the Marina as 
the main improvements required for the town. 

Figure 5.1 shows differences in responses between the three groups, on 
how strongly they agree to four key issues.  

Figure 5.1: Views on Campbeltown Town Centre 
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